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AKkaSnuaikég Alokpiloelg
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ZYITPA®IKO EPIO

A. Anpoolevoelg o€ SLEOVI EMOTNHOVIKA TIEPLOSIKA HE KPLTEG

A14. Rapti, E., Zouni, G., Lykoydi, D.M.,, Tountopoulos, V., and Kallipolitou, T. (2025). Smart Sustainability in Urban Tourism: The GreCO
Behavioural Change Framework. TPM - Testing, Psychometrics, Methodology in Applied Psychology, 32(S7), 2586-2591.
https://tpmap.org/submission/index.php/tpm/article/view/3810/2831

A13. Zouni, G., Katsanakis, I., Athanasiadis, A., & Nika, M.S. (2024). “The Impact of Antecedents on Airbnb Listing Prices: Evidence from
Greece”, Studia Periegetica, https://doi.org/10.58683/sp.1994

A12. Pnevmatikos, T., Zouni, G., and Nasiou, M.P. (2024). The effects of crises on the tourism sector: the case of Greece. Journal of
Economics, Management and Trade, 30 (9), pp 67-77 https://doi.org/10.9734/jemt/2024/v30i91242

A11. Zouni, G. Hatzimarinakis, S., & Varelas, S. (2022). Tourism Observatories for measuring the COVID-19 impact on tourism. Journal
of Sustainability and Resilience, 2(1), 2. https://digitalcommons.usf.edu/cgi/viewcontent.cgi?article=1015&context=jsr

A10. Lykoudi, D. M., Zouni, G., & Tsogas, M. M. (2022). Self-love emotion as a novel type of love for tourism destinations. Tourism
Geographies, 24(2-3), 390-411. [Impact IF (2022): 15.48] https://www.tandfonline.com/doi/full/10.1080/14616688.2020.1765009
(avadnpootieuon tou A7.)

A9. Zouni, G., Nasiou, P. M., Georgaki, ., & Kapetanaki, E. (2021). COVID-19 impact on tourism: Measuring similarities and differences
on tourists and tourism businesses’ perceptions. Tourism and Heritage Journal, 3, 61-93.
https://revistes.ub.edu/index.php/tourismheritage/article/view/37446

A8. Pytharoulakis, M., & Zouni, G. (2020). Lobbyscape: A framework about the effect of hotel lobbies’ atmospheric elements on
customer satisfaction. Research in Hospitality Management, 10(2), 107-115.
https://www.tandfonline.com/doi/pdf/10.1080/22243534.2020.1869465

A7. Lykoudi, D. M., Zouni, G., & Tsogas, M. M. (2020). Self-love emotion as a novel type of love for tourism destinations. Tourism
Geographies, 1-22. https://doi.org/10.1080/14616688.2020.1765009

A6. Zouni, G., Markogiannaki, P., and Georgaki, |. (2020). Examining the interrelation of destination image, event image and satisfaction
for sports mega-events: the case of Athens Classic Marathon-The Authentic. Tourism Economics, p.1-16 (SAGE, ABS 2*, ABDC A)
https://doi.org/10.1177/1354816619898074

Ab. Zouni, G., Tsogas, M., and Lykoudi, D. (2019) Examining the Relationship between Customer Value - Encounter Satisfaction - Overall
Satisfaction in Tourism Destinations. International Journal of Services, Economics and Management, Vol.10, No.4, pp.357 - 379.
[Inderscience, Scopus) DOI: 10.1504/1JSEM.2019.105019

Ad4. Zouni, G., Bogri and Georgaki (2019). Investigation of the implementation of Internal Marketing to hotels: the case of hotels of the
Chania prefecture, Greece. Journal of Gastronomy, Hospitality, and Travel. 2(2), 87-107. DOI: 10.33083/joghat.2019.18
http://www.joghat.org/uploads/2019-vol-2-issue-2-full-text-20.pdf

A3. Zouni, G., Karlis, A., & Georgaki, I. (2019). Investigation of similarities and differences between Dance Tourism markets: the case of
Patras, Greece. Tourism and Heritage Journal, 1, 16-31 (Online ISSN: 2604-2347)
http://revistes.ub.edu/index.php/tourismheritage/article/view/28119/29407

A2. Zouni, G., and Digkas, D. (2019). Marketing suggestions for multi-Religious Tourism development: the case of Thessaloniki, Journal
of Tourism, Heritage & Services Marketing, Vol. 5, No. 2, pp. 36-42. (ISSN: 2529-1947 - doi: 10.5281/zenod0.3601675)
https://www.jthsm.gr/vol5iss2/5-2-5.pdf

A1. Zouni, G., and Kouremenos, A. (2008). Do Tourism Providers Know their Visitors? An Investigation of Tourism Experience at a
Destination. Tourism & Hospitality Research, 8, 282-297. (ISSN: 14673584, SAGE, ABDC B)
https://journals.sagepub.com/doi/10.1057/thr.2008.30

BiBAloypadikn onueiwaon: ot eyypadég A7 (NAEKTPOVIKN Ttpwtn dnuocisuon, 2020) kat A10 (€vtutn/teAikr ékdoon ToHou,
2022) adopouv 1o (dlo apBpo tou Tourism Geographies kat dev TPooHETPpWVTAL WC OV autoteAeic dnUoacleVoELC.
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B. BiBAia, kepdaAaia o€ EMLOTNHOVIKOUG TOHOUG KAL EPEVVNTIKEG EKSOOELG

B24. Katsanakis, |., Zouni, G., & Bampa, V. (2026). Designing a Conceptual Framework for a Knowledge Hub in Tourism Destinations:
Data Integration Across Ecosystem Stakeholders. In A. Emrouznejad, S. Bersimis & D. A. Georgakellos (Eds.), Advanced Data Analytics,
Machine Learning and Al in Business, Lecture Notes in Operations Research (pp. 631-645). Springer Nature.
https://doi.org/10.1007/978-3-032-23493-3_38

B23. Katsanakis, |., Zouni, G., Nika, M.-S., & Kefalas, S. (2026). Understanding Visitor Experience in the Hospitality and Tourism Sector
Through Text Analytics: A Case Study from a Greek Tourism Destination. In A. Emrouznejad, S. Bersimis & D. A. Georgakellos (Eds.),
Advanced Data Analytics, Machine Learning and Al in Business, Lecture Notes in Operations Research (pp. 375-389). Springer Nature.
https://doi.org/10.1007/978-3-032-23493-3_23

B22. Balzan, A., Jiménez-Zarco, A. |., Gomis-Lépez, J. M., & Zouni, G. (2025). Positioning Greek Islands as sustainable destinations: A
proposal of digital marketing strategy for Elafonisos, Greece. In book: A Research Agenda for Tourism, Digitalisation and Sustainability
(pp.27-44) DOI:10.4337/9781035346011.00008

B21.. Katsanakis, I., Zouni, G., Spasos, S., Lykoudi, D.-M., & Akriotis, N. (2025). “Exploring the Impact of Artificial Intelligence on the
Tourism Industry: Opportunities and Challenges”, In Zarkada A. (ed) Empowering Digital Transformation, Springer Nature, pp. 154-178,
978-3-031-96930-0. https://www.springerprofessional.de/en/exploring-the-impact-of-artificial-intelligence-on-the-tourism-i/51182598

B20.. Zouni, G., & Katsanakis, I. (2025). “Profiling Slow Tourists and Implications for Marketing and Product Development”, In V. Katsoni
& C. Costa (eds) Innovation and Creativity in Tourism, Business and Social Sciences. Springer, Cham,
https://link.springer.com/book/9783031784705

B. 19. Rapti, E., and Zouni, G. (2024). Changes in Travel Behaviour Caused by COVID-19: The Case Study of Outbound Chinese Tourists.
In Shem Wambugu Maingi, Vanessa GB Gowreesunkar, and Maximiliano E Korstanje (Eds.) Tourist Behaviour and the New Normal,
Volume I: Implications for Tourism Resilience (Ch. 4). Springer International Publishing AG. ISBN: 9783031458477
https://www.springerprofessional.de/tourist-behaviour-and-the-new-normal-volume-i/26707572

B. 18. Zouni, G., Katsanakis, I., Klintsaris, C. (2024). “Online Travel Behavior of Millennials Versus Gen Z: A Comparative Analysis”. In:
Stylos, N., Rahimi, R., Robinson, P. (eds) Contemporary Marketing Management for Tourism and Hospitality. Palgrave Macmillan,
Cham, pp. 153-176, https://doi.org/10.1007/978-3-031-65049-9_7

B. 17. Aukoudn A., Zouvn ., kat Tooykag M. (2024). Alepelbvnon Tou cuvaloBrnpatog tng Aydnng yia évav Touplotiko MNpooplopo ou
avantUooETAL ATto TNV £TtABR PE TOUC VIOTILOUG. TiUNTIKOG Topog Opdtipou Kadnyntn A. Xutnpn, Ekdocelg Mavemiotnuiou Mepalwg
(oeA. 438-455). https://www.ode.unipi.gr/images/stories/Faculty/epistimonikos_tomos_Llchytiri.pdf

B. 16. Zouni G. and Roumpoglou A. (2024). Digital Marketing Strategy in Destinations: The Case of Thessaloniki, Greece. Tiuntikég Topog
Ouotou Kabnyntni A. Xutrpn, Ekddoelg Mavemiotnuiou Mepawwg (oeA. 423-437).
https://www.ode.unipi.gr/images/stories/Faculty/epistimonikos_tomos_lchytiri.pdf

B15. Lykoudi, D. M., Zouni, G., & Tsogas, M. M. (2023). Self-love emotion as a novel type of love for tourism destinations. In Affect and
Emotion in Tourism (pp. 233-254). Routledge. https://www.taylorfrancis.com/chapters/edit/10.4324/9781003292241-15/self-love-
emotion-novel-type-love-tourism-destinations-dimitra-margieta-lykoudi-georgia-zouni-markos-marios-tsogas

B14. Zouni, G. (2022). Sport Tourism Types and Needs. In Buhalis, D. (Ed.) Encyclopedia of Tourism Management and Marketing (pp.
220-223). Edward Elgar Publishing. https://doi.org/10.4337/9781800377486.sport.tourism.types

B13. Zouni G. & Stratoudaki, M. (2021). Do tourism providers know their visitors’ online behaviour? An investigation of digital customer
Journey at a Mediterranean destination, In Bozzato, S., & Guadagnoli (ed.) Tourism in the Mediterranean area between fragility, crisis
and new frontiers of development: comparison of practices. Book Series Tourism Studies on the Mediterranean Region. The McGraw-
Hill Companies. (pp.215-240) ISBN 978-88-386-5555-5

B12. Klouvidaki, D., and Zouni, G. (2021). ‘Travel behaviour of vegetarians and vegans: Investigation and marketing proposals to
facilitate the development of vegan food tourism”, In Christou, E., & Fotiadis, A. (2022). Restarting tourism, travel and hospitality. MISC,
International Hellenic University. ISBN: 978-618-5630-05-8. https://www.researchgate.net/profile/Anestis-Fotiadis-
2/publication/359204067_Book_-_Restarting_Tourism/links/622e430da39db062db9a71ea/Book-Restarting-Tourism.pdf#page=284

B11. Zouni, G. (2020). Greek Honeymoons: Destination Preferences of national honeymoon travelers, In Daniels, M. and Loveless, C
(ed.). Daniels, M., & Wosicki, C. Wedding planning and management: Consultancy for diverse clients. Routledge, 3rd edition, Chapter 5,
Case 5.2 (p. 95). DOI 10.4324/9780429276828 https://doi.org/10.4324/9780429276828

B10. Zouni, G. (2019). Branding Strategy for the Adriatic and lonian Region Analysis and Recommendations. Printed at Council of
Europe (page no3. the name of the Author). Pages 159 https://www.adriatic-ionian.eu/wp-content/uploads/2020/07/branding-Al.pdf

B9. Zouni G., and Gkougkoulitsas T. (2019). Tourism Marketing strategies incorporating both tourists and tourism professionals: the
case of Thessaloniki, Greece, in Cultural Sustainable Tourism A Selection of Research Papers from IEREK Conference on Cultural
Sustainable Tourism (CST), Greece 2017 Editors: Stankov, U., Boemi, S.-N., Attia, S., Kostopoulou, S., Mohareb, N. (Eds.), Springer
International Publishing, pp. 161-165. Doi: 10.1007/978-3-030-10804-5_16 https://link.springer.com/chapter/10.1007/978-3-030-
10804-5_16

B8. Lykoudi, D., and Zouni, G. (2019, under review). Comparing the perceived entertainment, economic and urban development
impacts on resident's satisfaction with a mega event: A MIMIC model for Olympic Games mega events. Tiuntikdg Topog OpoTipou
Ka®nyntn M. MaAAapn, Ekdooeig Mavemniotnuiou Mepatwg

B7. Zouni, G. (2018). Marketing of Cultural Routes In Council of Europe (eds) Roadmap for the Adriatic-lonian Region. Heritage
protection, cultural tourism and transnational cooperation through the Cultural Routes. Printed at Council of Europe, pp. 56-71
https://rm.coe.int/16808ecc0a

B6. Thelen, S., Zouni, G., Papatheodorou, A., Tsartas, P., and Stergiou, D. (2017). Reviewing and upgrading the education and training
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curricula to revamp Greece's tourism know-how, EU funded grant project, Greek Ministry of Tourism ed. Reference No.:
SRSS/S2016/013. Pages 183. http://www.mintour.gov.gr/userfiles/de145b9b-fc1f-4650-91eb-b6315a192e52/Act%203.1.%20-
%20FINAL%20REPORT.docx

B5. Zouvn, I'. (2015). Mototikr Epeuva Avaykwyv As€lotAtwyv» yla tov Touplotiko Topéa (As&ldtnteg ZteAéxoug Wnolakol MApKeTivyk
OTOV TOUpPLopO0), Ekdoon INZETE - IME FZEBEE - EMANAA, pe tn cuyxpnpatodotnon tng EAadag kat tng EvpwraikngEvwong, 62 pages.
http://www.eiead.gr/publications/docs/

B4. Zouni, G., and Tsogas, M.M (2014). Is overall satisfaction broader than the cumulative sum of individual experiences? An
Investigation of Tourism Experience at a Destination, Tiuntikog Tépog Opotipgou Kabnyntr M. KovdUAn, Ekdocelg Mavemniotnuiou
Mewpawwg (oe). 675-688) (ISBN: 978-969-6897-05-4) http://odesrvbkp.ode.unipi.gr/images/stories/hvolumes/Timitikos-tomos-Kondyli-
Final-ISBN.pdf

B3. Lykoudi, D., and Zouni, G. (2013). Host residents’ perceptions towards a mega event: the case of the Athens 2004 Olympic Games.
Cravidao, F., & Santos, N. (Eds.). (Turismo e cultura: destinos e competitividade. Imprensa da Universidade de Coimbra/ Coimbra
University Press. 15 pages. Doi: 10.14195/978-989-26-0754-2_16). http://dx.doi.org/10.14195/978-989-26-0754-2_16

B2. Zouni, G., (2012) Services Marketing: Integrating Customer Perspective in Service Experience Measurement Schemes, T(untikog
Topog Opdtipou Kabnyntn 2. KapBouvn, Ekdocelg MNavemiotnuiov MNelpawwc. (oeA. 863-875, Ta&lvoutkog aplOuog: 378.495'05 MAN)
http://okeanos.lib.unipi.gr/Record/H00000046441

B1. Zouvn, I',, (2011). MAPKETIVYK TOUPLOTIKWY TIPOOPLOHWYV: dladOopEC EKTIHNCEWY KAl avTIANPEWY TNC TOUPLOTIKAG EPTIELPLAG HETAEY
ETAyYEALATIWY Kal Touplotwy. Adaktopikni Alatpn, Tuiua Opyavwong kat Atoiknong Emtixetpriocewy, Maverotnuio Melpawwg,
Ekdooelg Mavemotnuiou Mepawwg. http://dione.lib.unipi.gr/xmlui/handle/unipi/6813

. ZuppeTOXEG O DLEBVN EMLOTNHOVIKA OLVEDPLA HE a§loAoynon

C62. Lykoudi, D. M., Zouni, G., Rapti, E., Katsanakis, I., & Tsogas, M. M. (2026). Decoding Experiential and Psychological Outcomes in
Urban Tourism Marketing: A MIMIC Approach. Proceedings of the European Marketing Academy, EMAC 2026 Spring Conference, Bath,
UK, 2-5 June 2026. https://proceedings.emac-online.org/index.cfm?abstractid=A2026-133538

C61. Rapti, E., Zouni, G., & Lykoudi, D. M. (2026). Exploring Intercultural Competence Among Tourists in Urban Destinations: Insights
for Effective Marketing. Proceedings of the European Marketing Academy, EMAC 2026 Spring Conference, Bath, UK, 2-5 June 2026.
https://proceedings.emac-online.org/index.cfm?abstractid=A2026-133711

C.60. Katsanakis, I., Zouni, G. & Kastrounis, D. (2026). “Embedding Education and Training as Infrastructure for Resilient and
Sustainable Tourism Destination Ecosystems”, 2nd INTOCUS International Conference - Heritage, Cultural Tourism, and Sustainability,
27-28 February 2026, Athens, Greece. (Accepted for presentation)

C.59. Katsanakis, I., Zouni, G. & Kastrounis, D. (2026). “Understanding Visitor Experience in the Hospitality Sector through Text
Analytics: Evidence from Rhodes”, 2nd INTOCUS International Conference - Heritage, Cultural Tourism, and Sustainability, 27-28
February 2026, Athens, Greece. (Accepted for presentation)

C.58. Rapti, E., Zouni, G., & Lykoudi, D.-M. (2025). Bridging cultures: Empowering tourists’ intercultural competence by leveraging
personalised destination experiences for sustainable growth. In Proceedings of the 2025 Global Marketing Conference, Hong Kong.
Conference Proceedings: pp. 770-773 https://doi.org/10.15444/GMC2025.10.02.05

C.57. Rapti, E., Zouni, G., Tountopoulos, V., & Kallipolitou, T. (2025). Building the future of smart cities: The conceptual framework of
the GreCO project. In Proceedings of the 2025 International Conference on Domestic Tourism, Hospitality and Sustainability,
Copenhagen. https://academicresearchlibrary.com/storage/pdf/UbxZD3feQtY1KrEhwOC8urpgihErBS8MfdAcm50i.pdf

C.56. Lykoudi, D., Zouni G., and Tsogas, M. (2025). Emotion-Driven Segmentation: Revealing Destination Love Types for Destination
Marketing Management, is accepted for oral presentation at the 2025 American Marketing Association Summer Academic Conference
on 22 - 24 August 2025, in Chicago, USA. Proceedings (pp. 531-536)https://46387974.fs1.hubspotusercontent-
nal.net/hubfs/46387974/2025_Summer_AMA_Proceedings_August_19_2025.pdf

C.55. Katsanakis, I., Bampa, V., Agoraki, K., & Zouni, G. (2025). “Tourism Destination Ecosystems and Al: A Framework for
Personalization, Optimization, and Sustainable Development”, 21st National and International Conference of Hellenic Society of
Systemic Studies: Systemic Human Resources Management and New Technologies, 08-11 October 2025, Tripoli, Greece.

C.54. Katsanakis, |., Bampa, V., & Zouni, G. (2025). “The EDUCATE Framework for Resilience, Flexibility and Sustainability in Tourism
Destination Ecosystems”, 21st National and International Conference of Hellenic Society of Systemic Studies: Systemic Human
Resources Management and New Technologies, 08-11 October 2025, Tripoli, Greece.

C.53. Katsanakis, I., Zouni, G., Lykoudi, D.M. (2025). “Unveiling tourist perceptions and preferences in urban destinations: Insights from
the Athens Riviera, Greece”, 25th Annual Conference of the European Network for Business and Industrial Statistics (ENBIS), 14-18
September 2025, Piraeus, Greece.

C.52. Katsanakis, I., Zouni, G. (2025). “Designing a Conceptual Framework for a Knowledge Hub in Tourism Destinations: Data
Integration across Ecosystem Stakeholders”, International Conference on Business Analytics in Practice (ICBAP) 2025: Machine
Learning and Al in Business, 24-27 August 2025, Piraeus, Greece.

C.51. Katsanakis, I., Zouni, G., Nika, M.-S., Kefalas, S. (2025). “Understanding Visitor Experience in the Hospitality and Tourism Sector
through Text Analytics: A Case Study from a Greek Tourism Destination”, International Conference on Business Analytics in Practice
(ICBAP) 2025: Machine Learning and Al in Business, 24-27 August 2025, Piraeus, Greece.

C.50. Zouni, G., Katsanakis, |., Kakaraki, A., Lykoudi, D.M. (2025). “Traditional vs digital marketing strategies on consumer behavior”,
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http://dione.lib.unipi.gr/xmlui/handle/unipi/6813

International Conference on Tourism (ICOT2025) “Regenerative Travel: Balancing Technology and Sustainability”, 25-28 June 2025,
Dubrovnik, Croatia.

C.49. Bampa, V., Zouni, G., Katsanakis, I. (2025). “Building resilient and sustainable tourism destinations through education: A
theoretical framework for stakeholder learning and engagement”, International Conference on Tourism (ICOT2025) “Regenerative
Travel: Balancing Technology and Sustainability”, 25-28 June 2025, Dubrovnik, Croatia.

C.48. Lykoudi, D., Zouni G., and Tsogas, M. (2025). Self-love towards destinations: scale development and validation (ID: 616), is
accepted for oral presentation at the EMAC Conference 2025 hosted by ESIC University on May 27-30, 2025, in Pozuelo (Madrid), Spain.
https://proceedings.emac-online.org/pdfs/A2025-126092.pdf

C.47. Akriotis, N. and Zouni, G. (2024). “Behavioral International Survey on Post- COVID Wine Tourists' Behavior, 20th National and
International Conference of Hellenic Society of Systemic Studies: Systems Approach for Innovative Entrepreneurship, 11-14 December
2024, loannina, Greece. https://lab-ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.46. Zouni, G., Lykoudi, M.M, and Panagiotidou, Z. (2024). “Survey and Findings on Hiking Tourism post- pandemic Behavior”, 20th
National and International Conference of Hellenic Society of Systemic Studies: Systems Approach for Innovative Entrepreneurship, 11-
14 December 2024, loannina, Greece. https://lab-ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.45. Akriotis, N. and Zouni, G. (2024). “Behavioral and Psychographic Characteristics of Modern Cultural Tourists: A Comprehensive
Literature Review”, 20th National and International Conference of Hellenic Society of Systemic Studies: Systems Approach for
Innovative Entrepreneurship, 11-14 December 2024, loannina, Greece. https://lab-
ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.44. Zouni, G., Katsanakis, |., & Lika, E. (2024). “Marketing Strategies for Companies Providing Alternative Forms of Tourism with a
Focus on Sustainability”, 20th National and International Conference of Hellenic Society of Systemic Studies: Systems Approach for
Innovative Entrepreneurship, 11-14 December 2024, loannina, Greece. https://lab-
ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.43. Zouni, G., Katsanakis, I., Pnevmatikos, T., Nasiou, P.-M., & Koutoulakis, M. (2024). “Evaluating the socioeconomic and
experiential impact of the Aegean Regatta 2024 on local communities and participants”, 20th National and International Conference of
Hellenic Society of Systemic Studies: Systems Approach for Innovative Entrepreneurship, 11-14 December 2024, loannina, Greece.
https://lab-ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.42. Pnevmatikos, T., Zouni, G., Katsanakis, |., & Nasiou, P.-M. (2024). “The impact of economic crisis in productivity of tourism sector
in Greece”, 20th National and International Conference of Hellenic Society of Systemic Studies: Systems Approach for Innovative
Entrepreneurship, 11-14 December 2024, loannina, Greece. https://lab-
ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.41.Bampa, V., Katsanakis, ., Zouni, G., & Kopanaki, E. (2024). “Flexibility and agility in tourism destination ecosystems”, 20th
National and International Conference of Hellenic Society of Systemic Studies: Systems Approach for Innovative Entrepreneurship, 11-
14 December 2024, loannina, Greece. https://lab-ntodl.ecedu.uoi.gr/files/document/filename/20th_hsss_national_conference.pdf

C.40. Zouni, G., & Katsanakis, I. (2024). “Profiling Slow Tourists and Implications for Marketing and Product Development”, 11th
International Conference of the International Association of Cultural and Digital Tourism (IACuDiT) “Innovation and Creativity in
Tourism, Business and Social Sciences”, 03-05 September 2024, Naxos, Greece.

C.39. Katsanakis, I., Zouni, G. & Kournioti, M. (2024). “A quantitative evaluation of user experience in digital travel platforms”,
International Conference on Tourism (ICOT2024) “Tourism in the Era of Liquid Modernity: Rethinking Tourism Strategy and Facing
Uncertainty”, 26-29 June 2024, Corfu, Greece. https://iatour.org/icot2024/programme/

C.38. Zouni, G., Katsanakis, I., Nika, M. & Mitropoulou, K. (2024). “Understanding tourists’ perception and utilization of Artificial
Intelligence”, International Conference on Tourism (ICOT2024) “Tourism in the Era of Liquid Modernity: Rethinking Tourism Strategy and
Facing Uncertainty”, 26-29 June 2024, Corfu, Greece. https://iatour.org/icot2024/programme/

C.37.Bampa, V., Zouni, G. & Katsanakis, I. (2024). “A theoretical framework integrating resilience, flexibility and sustainability in
tourism destinations leveraging emerging technologies”, International Conference on Tourism (ICOT2024) “Tourism in the Era of Liquid
Modernity: Rethinking Tourism Strategy and Facing Uncertainty”, 26-29 June 2024, Corfu, Greece.
https://iatour.org/icot2024/programme/

C.36. Katsanakis, I., & Zouni, G. (2024). “A Quantitative Approach on the Evaluation of Travel Applications and Web Platforms”,
International Scientific Conference “Innovation in the Tourism Industry in light of International Contemporary Changes”, 24-25 April
2024, New Alamein, Egypt.

C.35. Bampa, V., Zouni, G., & Katsanakis, I. (2024). “Integrating Flexibility, Resilience, and Sustainability in Tourism Destination
Ecosystems”, International Scientific Conference “Innovation in the Tourism Industry in light of International Contemporary Changes”,
24-25 April 2024, New Alamein, Egypt.

C.34. Zouni, G., Katsanakis, I., & Kleisarchaki, |. (2024). “A Stakeholder Approach for Evaluating Carrying Capacity in Tourist
Destinations”, International Scientific Conference “Innovation in the Tourism Industry in light of International Contemporary Changes”,
24-25 April 2024, New Alamein, Egypt.

C.33. Katsanakis, I., Zouni, G. (2024). “A Theoretical Model for Digital Transformation in Tourism: Pathways to Resilience and
Sustainability”, 1st INTOCUS International Conference on “Tourism and Cultural Heritage: Resilience, Sustainability, and
Transformation”, 08-09 March 2024, Athens, Greece. https://www.tourismheritage.hua.gr/wp-content/uploads/2024/03/INTOCUS-
FINAL-PROGRAM_05_03-1.pdf

C.32. Zouni, G., Katsanakis, I., Lykoudi D.-M. (2024). “The Impact of Island Festivals to the Sustainable Tourism Development of the
Destinations”, 1st INTOCUS International Conference on “Tourism and Cultural Heritage: Resilience, Sustainability, and
Transformation”, 08-09 March 2024, Athens, Greece. https://www.tourismheritage.hua.gr/wp-content/uploads/2024/03/INTOCUS-
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FINAL-PROGRAM_05_03-1.pdf

C.31. Bampa, V., Zouni, G., Katsanakis, I. (2024). “A Theoretical Framework for Flexibility, Resilience, and Sustainability in Tourism
Destinations”, 1st INTOCUS International Conference on “Tourism and Cultural Heritage: Resilience, Sustainability, and
Transformation”, 08-09 March 2024, Athens, Greece. https://www.tourismheritage.hua.gr/wp-content/uploads/2024/03/INTOCUS-
FINAL-PROGRAM_05_03-1.pdf

C.30. Griva, A., and Zouni, G. (2023). “Exploitation of the New Business Models in Agritourism Businesses and Organizations”, 19th
National and International Conference of Hellenic Society of Systemic Studies: Systemic Digital Transformation in Contemporary
Business Ecosystems, 11-14 October 2023, Piraeus, Greece. https://confe.hsss.eu/wp-content/uploads/2023/10/HSSS-2023.pdf

C.29. Bampa, V., Zouni, G., Katsanakis, I. (2023). “Resilience and Sustainability in Contemporary Tourism Ecosystems: Developing a
holistic conceptual model”, 19th National and International Conference of Hellenic Society of Systemic Studies: Systemic Digital
Transformation in Contemporary Business Ecosystems, 11-14 October 2023, Piraeus, Greece. https://confe.hsss.eu/wp-
content/uploads/2023/10/HSSS-2023.pdf

C.28. Zouni, G., Athanasiadis G., A., and Nika, M. (2023).The Impact of Antecedents on Airbnb Listing Prices: Evidence from Greece.
EMAC Regional Conference 2023, September 27-29, 2023, University of Piraeus, Piraeus, Greece. https://proceedings.emac-
online.org/pdfs/R2023-117238.pdf

C.27. Lykoudi, D., Zouni G., and Tsogas, M. (2023). Profiling Tourists’ Segments with types of Destination Love: Matching Emotions to
Demographics. EMAC Regional Conference 2023, September 27-29, 2023, University of Piraeus, Piraeus, Greece.
https://proceedings.emac-online.org/index.cfm?abstractid=R2023-
117194&Profiling%20Tourists%E2%80%99%20Segments%20with%20types%200f%20Destina

C.26. Katsanakis, I., Zouni, G., and Stasinou, D. (2023). Contemporary digital marketing and tourism destination management tools in
Greek tourism destinations: A qualitative approach. EMAC Regional Conference 2023, September 27-29, 2023, University of Piraeus,
Piraeus, Greece. https://proceedings.emac-online.org/pdfs/R2023-117267.pdf

C.25. Rapti, E., and Zouni, G. (2023). Adapting to the new normal: a study on Chinese outbound tourists’ travel behaviour in the post
pandemic era. EMAC Regional Conference 2023, September 27-29, 2023, University of Piraeus, Piraeus, Greece.
https://proceedings.emac-online.org/pdfs/R2023-117164.pdf

C24. Athanasiadis G., A., Nika, M., and Zouni, G. (2023). Price Determinants of Airbnb Listings: A Study of Listings from Four Greek
Regions. Eighth International Conference on Tourism and Leisure Studies - Tourism and Leisure Studies Research Network, June 14-16,
2023, University of Granada, Granada, Spain. https://cgscholar.com/cg_event/events/K23en/proposal/66428

C23. Klouvidaki, D., and Zouni, G. (2021). The travel behaviour of vegetarians and vegans. How the market can attract them as tourists’’:
The case of Greece as a travel destination for vegans and vegetarians. TOURMAN Conference Book of extended abstracts. Thessaloniki:
International Hellenic University, School of Economics & Business. https://doi.org/10.5281/zenodo.5159065 [pp.1240-41]

C22. Lykoudi, D., Zouni G., and Tsogas, M. (2019), A comparative, exploratory study of the emotional nature of love across different
contexts. Proceedings of the European Marketing Academy, 48th, (8636) https://proceedings.emac-
online.org/pdfs/pdfs/index.cfm?abstractid=A2019-8636&A%20comparative,%20exploratory%20study%200f%20the%20emotional

C21. Didaskalou, E., Georgakellos, D., and Zouni, G. (2020). Environmentally-friendly Policies and Practices as a Marketing Tool in the
Tourism industry: The Case of Hotels' Websites in the Region of Attica, Greece, Fifth International Conference on Tourism & Leisure
Studies June 18 - 19, 2020 University of Dubrovnik, Dubrovnik, Croatia [virtual presentation].

C20. Zouni, G., and Roumpoglou A. (2019). Developing a digital marketing strategy for Thessaloniki as a tourism destination, TOURMAN
2019, October 2019, Thessaloniki, Greece. https://www.tourman.gr/files/TOURMAN_2018_Proceedings_Final.pdf, p.2

C19. Zouni, G. (2018). Marketing strategies for the visibility of heritage. Fostering regional development through the Cultural Routes of
the Council of Europe. [Workshop Moderator], Routes4U meeting for the Adriatic and lonian Region (EUSAIR), 6 June 2018, Venice, Italy.
https://rm.coe.int/16808afbff

C18. Zouni G., and Gkougkoulitsas T. (2017). Strategic Marketing Planning for Thessaloniki, Greece. IEREK Conference on Cultural
Sustainable Tourism, 4-6 September 2017, Thessaloniki, Kentriki Makedonia https://www.ierek.com/events/cultural-sustainable-
tourism

C17. Zouni, G., Kanellopoulou, S., Kourou, G., and Kouveli, D. (2017). H AvaAuon Mdapketivyk we Epyaieio otnv Avamtuén twyv
Mpooplopwv: To Mapadelypa Twv ABadiwy MNawkou. 2o MaveAnvio Zuvedplo Marketing & Branding Tomou, 31 Maptiou — 4 ArtpiAiou
2017, Adpioa. [http://www.placemarketing2.gr/wp-content/uploads/2017/03/programme-%CE%9C%CE%92%CE%A42.pdf, oeA.11]

C16. Kyriakou M., Tsogas, M., Thanasoula, K., Zouni, G. (2017). Community-Based Creative Tourism: H MNMepintwon tou Aoupyoutiou.
20 MaveAAnvio Zuvedplo Marketing & Branding Tottou, 31 Maptiou — 4 Artplaiou 2017, Adploa. [http://www.placemarketing2.gr/wp-
content/uploads/2017/03/programme-%CE%9C%CE%92%CE%A42.pdf, oeA.7]

C15. Lykoudi, D., Pitsakis, K., and Zouni, G. (2015). Modeling the perceived impacts of mega events on host residents’ overall
satisfaction. Proceedings of the 44th European Marketing Conference (EMAC), Leuven, Belgium, May 26-29, 2015. ISBN number: 978-
90-823-8339-0 [book of abstracts, https://kuleuvencongres.be/EMAC2015/w/files/program/]

C14. Zouni, G., Toulias, G., Vlachakis, E., and Seraskeri, N. (2015). H leitovid wg Touplotikog MNpooplopoc: Alepelivnaon Tng YELTOVLIAC
tou Aoupyoutiou otnv ABrva. 130 Emiotnuovikd 2uvedplo tou EAAnvikoU Tunpatog tng Evpwdikng Etapeiag Mepiupepetakng
Erotiung (ERSA), ABriva, EAAAda. http://eurogeographyjournal.eu/articles/PROGRAMME%20ERSA-GR%202015. pdf

C13. Zouni, G., Lykoudi, D., and Kouremenos, A. (2013). Customer Value and Satisfaction: Investigation of the Relationship and Gaps
between destination visitors and tourism providers, [poster presentation], 42th EMAC Annual Conference, Istanbul Technical
University, Istanbul, Turkey, 4-7 June 2013. ISBN 978-9944-380-10-2.

C12. Davvetas, B., Zouni, G., and Kouremenos, A. (2012) To Stay or not to Stay: Travel Demographic and Behavior Characteristic as Stay
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Determinants at a Destination, 2nd Advances in Hospitality and Tourism Marketing and Management (AHTMM) Conference, 31 May-3
June, 201, Corfu, Greece. ISBN 978-960-287-139-3 http://www.ahtmm.com/conference-proceedings/2nd-ahtmm-conference-
proceedings/

C11. Zouvn, I'., MamadnuotmouAog, ©., kat Todykag (2012). Mapketivyk lotopikwy MNpooplopwy: Antd to “Apxaio MNMvedpa ABavato” oto
Become Olympian, 1o MaveAvio Zuvedplo Marketing & Branding Tottou, BoAog, 30 Maptiou — 1 Amtpthiou 2012
http://www.placemarketing.gr/

C10. Zouni, G. (2011). Do catering providers know their customers and the food experiences they give them? A gap analysis at a tourism
destination [presentation] IMIC 2011 - Valuing the food experience, 2-3 Feb 2011, Athens, Greece. 3 Feb 2011, Athens, Greece.
http://www.conferences.gr/fileadmin/IMIC/2011/Presentations/Zouni.pdf

C9. Zouni, G., Lykoudi, D.M., and Tsogas, M. (2011). Customer value - encounter satisfaction - overall satisfaction: An empirical
examination of the relationship in a destination, 3rd BIC on Services Marketing, Cesme, izmir, Turkey, 07-09 September: Dokuz Eyliil
University, Faculty of Business. http://web.deu.edu.tr/3bic/Programme.html

C8. Tsogas,M., Sawva, |., and Zouni, G. (2011). Perceptions of value of foreign tourists when visiting a tourist sub-destination. 3rd BIC on
Services Marketing, Cesme, izmir, Turkey, 07-09 September: Dokuz Eyliil University, Faculty of Business.
http://web.deu.edu.tr/3bic/Programme.html

C7.Tsogas, M., Zouni, G., & Kouremenos, A. (2010). Developing a scale for the measurement of customer value from a destination
experience. Proceedings of the 39th EMAC Conference, European Marketing Academy (EMAC), Copenhagen 2010, (June 1-4, 2010,
Copenhagen, Denmark). ISBN: 9788792569011 8792569013

C6. Zouni, G. & Lykoudi, D. (2010). Are Tourists’ Demographic Factors Affecting Propensity to Stay at a Heritage Destination? A Logistic
Regression Analysis Investigation. Proceedings of the 39th EMAC Conference, European Marketing Academy (EMAC), Copenhagen
2010, (June 1-4, 2010, Copenhagen, Denmark) . ISBN: 9788792569011 8792569013

C5. Zouni, G. & Kouremenos, A. (2009). How to Co-Create With a Stranger? The Gap between Real Demographic Profile Of Customers
And Service Providers’ Perceptions, The 2009 Naples Forum on Service: Service-Dominant Logic, Service Science, and Network Theory
Capri, Italy, June 16-19. http://www.naplesforumonservice.it/public/index.php?node=65&nm=Paper%2FPublication

C4. Zouni, G. & Kouremenos, A. (2009). Whose Perceptions Are Reality? Revealing the Gap Between Real Demographic Profile Of
Visitors And Tourism Providers’ Perceptions, Proceedings of the 38th European Marketing Academy (EMAC) Conference, May 26-29,
2009, Nantes, France. OCLC Work Id: 369600687

C3. Zouni, G. & Kouremenos, A. (2008). Measuring tourist experience at destinations: a modified gap analysis, European Marketing
Academy Conference (EMAC), Poster session. Proceedings of the 37th European Marketing Academy (EMAC) Conference, in Perks, K.J.,
Shukla, P. (ed): Marketing Landscapes: A Pause for Thought (May 27-30, 2008, Brighton, UK) . ISBN (Print), 9781905593422
https://books.google.gr/books/about/Marketing_Landscapes.html?id=D6lAPgAACAAJ&redir_esc=y

C2. [BEST FULL PAPER AWARD] Zouni, G., and Kouremenos, A. (2008). Do Tourism Providers Know their Visitors? An Investigation of
Tourism Experience at a Destination. In: Conference Proceedings of the 17th Annual CHME Research Conference. The Scottish Hotel
School, Universities' Design and Print, Glasgow, pp. 574-588, University of Strathclyde, Glasgow, UK, 12-14, May. ISBN 0954803914,
9780954803919 https://www.bookdepository.com/Conference-Proceedings-17th-Annual-CHME-Research-Conference-Council-for-
Hospitality-Management-Education/9780954803919

C1. Zouni, G. & Kouremenos, A. (2007). A gap analysis of tourist destination experience’s evaluation and provider’s estimation of
tourist’s Evaluation, in: Andreu, L., Gnoth, J. and Kozak, M. (ed.) Proceedings of the 2007 Advances in Tourism Marketing Conference,
Valencia, Spain, September 10-12, 2007 Publicacions de la Universitat de Valencia. ISBN 9788437068671.

Etepoavadopég - Asikteg annxnong

Google Scholar: 327 etepoavadopég, h-index 7 (kataypadn 7 lavouapiou 2026 amnd 1o avaAuTiko akadnuaiko Bloypadiko).
MNna tpexovieg deikteg: https://scholar.google.com/citations?user=IXU_9KIAAAAJ&hl=en

AIAAKTIKH EMMMEIPIA

AIAAKTIKH EMMEIPIA ZE NTANEMIZTHMIO NEIPAIQZ

Avutoduvoun Atdackalia

NANENIZTHMIO NEIPAIQZ — TMHMA TOYPIZTIKQN ZNOYAQN 13/06/2022 — ofuepa

Enikoupn Kadnyntpia MAapketvyk
ZxoAr OkovoukWV Emyelpnpatikwyv & AleBvawv Inouvdwv
AsaokoAio pabnudtwv:
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https://scholar.google.com/citations?user=IXU_9KIAAAAJ&hl=en

TouploTiko MAPKETLVYK

EvaAlaktikég Kot Edikég Mopdég Touplopou
Wndrakoé MapKeTvyk

Nepiudepelakn Avantuén

Touplotikn Zupnepidpopd Katavaiwtn kat Wuxoloyia

NANEMIZTHMIO NEIPAIQZ — TMHMA TOYPIZTIKQN ZMNOYAQN 01/10/2019 - 13/06/2022
ASaokwv pEocw Mpoypappatog «Anoktnon Akadnpaiking Adaktikng Eunelpiog o Néoug Emiotiipoveg Katoxoug
AwsaktopikoU oto MNavemotipo Nepatwe» - Etn 2019 — 2020 & 2020 — 2021

ZxoAn} OkovopLKWV Emtiyetpnpuatikwv & AleOvwyv Inovdwv
AutodUvapun Ailbaockalia oto 60 EEAuNVo TpLwv podnpatwv:

e EvaAlaktikég kat ELbikég Mopdég Touplopou
o Edikég Mopdég Touplopol 2 — AypoTtoupLopog, OLKOTOUPLOHOG, MoTPOVOLKOG, OLVOAOYLKOG
o EWikég Mopdég Touplopol 6 — ZuvedpLakag, EKIaLSeUTIKOG, ZXOALKOG

NANENIZTHMIO NEIPAIQZ - TMHMA OPTANQZHZ & AIOIKHZHZ ENIXEIPHZEQN 2012 - 2020

ANPOrPAMMA METANTYXIAKQN ZMOYAQN 2TH AIOIKHZH ENIXEIPHZEQN-MANATZMENT TOYPIZMOY (MMZ2-AE.MT)
ZxoAr OkovouKwV Emyelpnpatikwv & AleBvwv Inovdwv

AutodUvaun Atsaokalia: «ApxéG TouplopoU & Toupiotikn MoAtiki» — 1o EEaunvo(xeLuepLvo)

NANENIZTHMIO NEIPAIQZ - TMHMA OPTANQZHZ & AIOIKHZHZ ENIXEIPHZEQN 2019 - 2020

MPOrPAMMA METANTYXIAKQN ZMNOYAQN 2ZTH AIOIKHZH EMIXEIPHZEQN TA ITEAEXH - EXECUTIVE MBA
ZxoAf} OtkovopLKWYV Emtixetpnuatikwyv & AleOvwyv Inovdwv

AutodUvaun Aldackalio: «Wnorakd Mapketivyk» — 4o EEapnvo (sapvo)

Adaokalia we NA 407 & Entokéntne KaBnyntnc

NANENIZTHMIO NEIPAIQZ — TMHMA TOYPIZTIKQN ZNOYAQN 02/2019 -06//2019

Adaokolia wg MNA 407/80

TOY113 KatavoaAwtiky Touplotik Zupmepipopd kat Wuxohoyia — 4o EEaunvo (eapwvo, 2019).
Juvdibaokalia pe AvamA. Kad. M. Tooyka.

MNANENIZTHMIO NEIPAIQZ — TMHMA OPFANQZHZ & AIOIKHZHZ ENIXEIPHZEQN 02/2018 - 06//2018

Adaokohio wg MA 407/80
ODE248 suctruata YrootipEng Atoiknong Mapketivyk — 60 E§aunvo (sapvo, 2019).
Juvbidaokalia pe Kad. ABav. Koupepévo.
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MANEMIZTHMIO NEIPAIQZ — TMHMA OPTANQZ2HZ & AIOIKHZHZ ENIXEIPHZEQN 2014 - onpepa

MPOrPAMMA E= AMNOZTAZEQZ EKMAIAEYZHZ 2TH AIOIKHZH KAl OPTANQZH TOYPIZTIKQN ENIXEIPHZEQN

Awbaokolio:  «HAekTpovikO MApPKETLVYK yia TOUPLOTIKEC ETiixElpriosLg»
«Social Media otov Touplopo»
«Alaxeiplon Aladiktuakwyv Kpttikwv (Tripadvisor)»
«MNwg Bpiokoupe Néeg Ayopéeg; Mpaktika O£pata Asutepoyevou Epeuvag TOUpLOTIKAG
Ayopdgc»

AIAAKTIKH EMNEIPIA ZE AOINA AHMOZIA NMANENIZTHMIA

Autoduvaun Aldackalio

FEQNONIKO NANEMIZTHMIO AOGHNQN 2019 - onpepa
AIATMHMATIKO NPOTPAMMA METANTYXIAKQN ZNOYAQN (A.N.M.Z.) «ENIXEIPHMATIKOTHTA & ZYMBOYAEYTIKH
ZTHN ATPOTIKH ANAMNTY=H» TQN ZYNEPTAZOMENQN TMHMATQN AIPOTIKHZ OIKONOMIAZ &

ANANTY=HZ KAl ENIZTHMHZ ZQIKHX MAPATQrHz & YAATOKAAAIEPTEIQON TOY TEQMONIKOY
NANEMIZTHMIOY AOGHNQN

AutodUvaun Atbaockalia Madipatog: «Aypotouploptdg/EVaAAokTikog TOupLopog & OKOTOUPLOUAG»

AANEZANAPEIO TEXNOAOTIKO EKNAIAEYTIKO IAPYMA OEZZAAONIKHZ 2016 - 2017

METANTYXIAKO NPOrPAMMA NMZ «AIOIKHZH TOYPIZTIKQN ENIXEIPHZEQN & OPTANIZMQN»

AutoSuvapn Adackalio Madnpatog: «Ataxeipion MoAttiotikwy NMopwv»

EAAHNIKO ANOIKTO NANEMIZTHMIO 2014 - onuepa

METANTYXIAKO MPOTPAMMA AIOIKHZH TOYPIZTIKQN ENIXEIPHZEQN
MéMog Zuvepyaldpevou Ekmaudsutikov Mpoowrikou (ZEM) otn OF ATE61

AutodUvaun Aibaockalia MaBnpatog: «Touplotikd Mdapketivyk  Dopéwv, Opyavwoswv &
Emyelpnoswv»

To 2015 sixa avaAapet 2 tuRpata (cuvolika 47 dporltntég)

e H agloAdynon portntwv yia 1o pabnua (M.0. 2014-20): 4.61 ota 5
e H afloAdynon cuvtovictwv yla to pabnua (M.O. 2014-20): 4.68 ota 5
e EmipAen kat afloAdynon SumAwpotikwy gpyactwy (19 we o’ kat 17 wg B emiPAénovoa)
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TEXNOAOTIKO EKNAIAEYTIKOIAPYMA XAAKIAOZ 2004 - 2005

TMHMA AIOIKHZHZ EMIXEIPHZEQN
‘Ektakto M£Aog Exknaideutikov Npoocwnikol wg Epyaoctnplakdg Zuvepydtng ota padnuorta:

«Aloiknon Mdapketvyk» (5 wpeg tnv eBdopdda)
«Opydvwon & Aloiknon Emyelpnoswv | (3 wpeg tnv efdopada)

Albaokalia we Emwokéntne Kabnyntig

OIKONOMIKO MANENIZTHMIO AGHNQN & KENT UNIVERSITY 2011 -2020

METANTYXIAKO NPOTPAMMA ZIMNOYAQN «MNZ ITH AIAXEIPIZH MOAITIZTIKHZ KAHPONOMIAZ (MA HERITAGE
MANAGEMENT)

Malnpa: «Mdapketivyk TouplopoU kot MoAttiotikig KAnpovoutdg (Tourism Marketing and the promotion of
cultural heritage», YmeuBuvog KaBnyntng: AvanA. KaBnyntn¢ K. Hvtouvag
Emiokentng kabnyntng - EMBAEPELC LETAMTUXLOKWY EPYACLWV.

OL SlaAé€elg Sie€ayovtal otnv AyyAlkn yAwaooa.

FEQNONIKO MANENIZTHMIO AGHNQN 2014 -2020

AIATMHMATIKO NPOTPAMMA METANTYXIAKQN ZMOYAQN (A.N.M.Z.) «ENIXEIPHMATIKOTHTA & ZYMBOYAEYTIKH
ZTHN ATPOTIKH ANAMNTY=ZH» TQN ZYNEPTAZOMENQN TMHMATQN ArPOTIKHZ OIKONOMIAZ &
ANANTY=HZ KAl ENIZTHMHZ ZQIKHX NAPATQrHx & YAATOKAAAIEPTEIQN TOY TEQMONIKOY
NANENIZTHMIOY AOGHNQN

Juvbldaokalia twv g€nc padnuUATWV:
- Katd to o e€fdunvo Twv okadnupaikwv etwv 2014-2015 kot 2015-2016 10 pABNUO «MAPKETLVYK»
(ouvbidaokaAia pe AvarA. KaBnyntr . MaAwvdpéto)
- kota to B’ e€aunvo twv akadnuaikwyv etwv 2016-2017, 2017-2018 kat 2018-2019 tn Ogpoatiki Evotnta pe
Titho «Mapketivyk & Ekmévnon Emeipnpatikwv Ixediwv» (cuvdidaokaAio pe AvamA. KaBnynth T.

MaAwvépéto)

AIAAKTIKH EMNEIPIA ZE AOINA EKMAIAEYTIKA IAPYMATA
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Avutoduvaun Adackalio

EONIKO KENTPO AHMOZIAZ AIOIKHZHZ KAI AYTOAIOIKHZHE 2020

NPOrTPAMMA ZMOYAQN B’ EIAIKHZ ®AXHZ THZ KZT EKMAIAEYTIKHZ ZEIPAZ

AutodUvaun Atsaockalia MaBipatog: MoAtiotikog Touplopdg kat Avamntuén

MNANENIZTHMIO NEANOAIZ NADOY 2020-21

METANTYXIAKO NPOTPAMMA 2MOYAQN «AIOIKHZH TOYPIZTIKQN EMNIXEIPHZEQN »

Méhog Zuvepyalopevou Ekmaldeutikol Npoowrikol
AutodUvapun Atbaockalia MaBipatog: Ztpatnyikn Ataxeipion NpoopLlopwv

ALBA GRADUATE BUSINESS SCHOOL 2020

METANTYXIAKO MPOrPAMMA zMNOYAQN «AIOIKHZH EMNIXEIPHZEQN »

AutodUvapun Atbaockalia MaBipatog: Digital Communication and Channel Management

EAAHNIKH ETAIPIA AIOIKHZHZ ENIXEIPHZEQN (EEAE) 2018-2020

ENAITEAMATIKO NPOrPAMMA EZEIAIKEYZHZ «AIOIKHZH TOYPIZTIKQN ENIXEIPHZEQN»

YrevBuvn MNpoypdpuatog
AdaokaAia twv MaBnudtwv: Touplotikdo Mapketivyk, HAektpovikd Touplotikd MApKeTVYK, EmiXeipnpatikotnta &
Tdoelg ToupLoTikrg Ayopag

1 ZYMMETOXH ZE EPEYNHTIKA'EPTA

2026-2029 | CIRCULARIS — Horizon Europe (Grant Agreement 101292246): cupETOXH KAl aKAdNHAIKOC CUVTOVIGHOG
dpdacewy amo tnv mAeupd tou MNMavemotnuiou Melpatwg, He AVTIKEIHEVO TNV KUKALKK olkovouia, Tnv Kawvotopia zero-waste
Kat to Pnolakd diaBatriplo tpoiovioc.

2024-2028 | GreCO - Green Cultural Oases — EUl-Innovative Actions: akadnpaikn utteBuvn tou Mavemotnuiou
Melpalwe Kat CUVTOVIOHOC Epeuvag, SlakuBEpvnong kat dpdoswyv dLaxuong: To £pyo Kataypadetat emiong otnv
mpolTapxouca Aiota.

2025 - ECONOMIC IMPACTS OF GREEK FINFISH FARMING "Rauch Foundation 2025
(10/02-09/05) Juvtoviotpla Epyou - Akadnuaikn YrneuBuvn
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2024 - GreCO - Green Cultural Oases, European Urban Initiative — Innovative Actions - EU
Project Leader- Academic Coordinator
"GreCQ" offers innovative and personalized routes and educational programs that actively engage stakeholders.

2023 HORIZON-CSA Project NEXUS-MONARC Duration (months): 36

Proposal title: CAPACITY BUILDING NEXUS FOR MONITORING WATER QUALITY IN MULTI-STRESSOR AREAS: PILOT
STUDY AT THE HELLENIC VOLCANIC ARC.

ETHNIKO KAl KAPODISTRIAKO PANEPISTIMIO ATHINON (NKUA - Coordinator)
Participation as a Team Leader at the WP5: Dissemination and communication of the Project

2022 ENI CBC MED - Project acronym: Med Pearls - Full title: The Mediterranean as an innovative, integral and unique
destination for Slow Tourism initiatives

Participation as Mediterranean Pegional Mentor assigned to coordinate at Mediterranean regional level all the
national mentors to ensure.

2022 AQpog Nelpaid ota mAaiowa tov EM Attkh 2014-2020 (pe cuyxpnuatodotnon amd to Eupwnaikd Tapelo
MNepidepetakng Avamtuéng — ETMA).

«YrootnpLen ya t dnuloupyia kat avamtuén Kowotntag Nvwong kat Katwvotopiog yia tn NAdlia Owkovopia (KrK-
r0) otov MNetpatd» pe kwdikd C.894 mou xpnuatodoteital oto mAaiolo tng mpdaéng pe MIS 5074954 and to ARpo
Mepoud

Eruotnpovikog YrievBuvog Emik. KaBnyntig FaAavog Newpylog

Zuuuetroxn oto lakéto Epyaociac M.A.3 — Ztpatnyiko Zxédlo Slayvwone twv aVayKwv TOU TOPOYWYIKOU
nepitBaAdovrog yia tn MaAalta Owkovouia. Exediaocuocs kat YAornoinon Mpwtoyevouc¢ Epeuvacg mpog EMXEPHOELS TNG
yaAadiac otkovouiog

2020-21 Ynoupyeio Navutidiag kat Nnowwtiking MoAttikrg oto mAaiolo tou véou EZMNA kot tou EBvikou TopeakoU
Avarntuélakou MNpoypappatiopon.

«Emotnuovikn Ymootnptén kat Tekpunpiwon Katd Tov oXeSL0oU0 Kal TV KATAPTLON TOU avarmtuélakol
Tipoypappatiopou tou Yroupyeiou Nautihiag kat Nnotwtikig NMoAttiking pe éudaaon otnv OAokAnpwuévn OaAdaoaota
MoALTikn Kol To NNowWwTIKO XWwpo, oTo MAaiclo tng véag Npoypappatikig Neptodou 2021-2027»

Emiotnpovikog YrevBuvog Kadnyntrg Kotiog Ayyelog

Supuetoxn we Eléiko¢ otn AlatUunwon mPoTaoEwyV MOALTIKEG yLa. TN SLaUOp@wWaon ULOG OAOKANPWUEVNG OTPATNYIKAG
avantuéne Tou vnolwtikou xwpou/ Tekunpiwon tng avaykns SLoUop@Pwons VoG ETTLXELPNOLOKOU TTPOYPAUUATOS
n/ ko xaptouldakiou yia Ta vhold Kat tn yoAddio otkovouio

2020 Emxelpnotako MNpoypappa «Mehondvvnoog 2014 — 2020» ov xpnpatodoteital and tnv Evpwnaikr Evwon
— Tapeio Nepipepelakng Avantuéng (ETMA) ko anod EBvikolg Mopoug.

Yroépyo 4 pe titho «Epeuveg mapakoAolBNonG KOWWVLKO-OLKOVOULKWY e€eAlEewv Kal Snpoupyia PndLokol VALKoU
TipoBoAN¢ Tou TpoopLopol Mehomovvnoog» TG Npaéng pe Titho «Anuioupyla Kot Sltaxeiplon cuoTUOTOG
Slaxeiplong mpooplopol (DMS) o Nepldepelakod eninedor» pe kwdko MIS 5034540

Emiotnpovikog YnevBuvog Kadnyntrg N. lewpyonouAog

Jupuetox) w¢ Ebiko¢ o GEuara TouploTIKOU UAPKETIVYK/UAPKETIVYK TOUPLOTIKWV TPOooPLoUwV/Yn@Lakol
UGPKETIVYK UE amodeSeLyuévn eumncsipia otnv TpLtoBaduLa eknaidsuon Kal OTO YWPO TOU TOUPLOUOU. SUUUETOXN
oto lMapadotéo Makéto Epyaciog 3 (ME3): I1.E. 3: Epeuva otpatnyikns YneLakoU HAPKETIVYK KAl EMKOLVWVIAG TOU
TIPONYUEVOU MEPLPEPELAKOU ouoThuaTos Slaxeiptong mpoopiouou (Destination Management System) Mapadotéa
ME3 : 3.1 MeA£tn otpatnyikig YneLakou UapPKETIVYK

2019-2020 Regio_Gnosis Eupwnaiko Npoypappa
Epyo «KENTPO EPEYNQN [TANEMISTHMIOY MEIPAIQZ» (KEIM), upe kwdikdé C.491 kat titAo «REGIO GNOSIS
MAHPO®OPH3H KAl ENHMEPQSH>» (Ap. S0uBacnc: 4500056417)
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Ermiotnpovikog YrnevOuvog Kabnyntig Kovpepévog ABavaoctog

To mpoypappa Regio _Gnosis -«YmootApLEn HETPWY EVNUEPWONG OXETIKO UE TNV TIOALTIK OuVOXNG tng EEx»(ue
ouvtovLoTh to MavemotAplo Matpwv Kal CURPETEXOVTEG popeic To Navemniotuio Melpatd kal To MapotnpnthipLo
Obkwv Afovwv Autikig EAAadag kat Mehomovvrioou (MOAAEM) adopd oe evépyeleg ylo tnv BeAtiwon tng
EVNUEPWONG TWV TIOALTWY OXETLKA LE TA €pYya TTOU Xphnuatodotouvtal amno tnv EE kaBwg kal n evalcbntomnoinon toug
YLOL TLC ETUTTWOELG TOUG OTOV KOLVWVLKO KOL OLKOVOULKO TOUEQ, KABWE Kal TNV KABNUEPVOTNTA TWV TTOALTWV.

Zupuetoxn we¢ Yreuduvog MdpKetivyk kot Emikotvwviag. Supuetoxn ota naketa epyaciog D (Evépyeieg MNpoBoAng
Kot AnpHootoTnTac UE OTOXO TV EVNUEPWON TwV Katoikwv tn¢ Mepipépeiac Kevtpikric Makesboviag) & E (Evépyeieg
MpoBoAn¢ Kat ANUOOCLOTNTAG UE OTOXO THV EVAUEPWON TWV KATOIKWV TNG MEpLpEpeLlag ATTIKAG).

2018- 2019 ROUTES4U: ZupupouAo thg Eupwrning — EE (Council of Europe and the European Union)
To Routes4U eival éva koo mpoypappa petafl tou TupBouliou g Eupwrning kal tng Eupwraikng Evwonc. To €pyo
30 punvwv (2017-20) otoxeVeL oTnv MpowBnon g MepldePELAKNG OVATITUENG LECW TWV TIOALTLOTIKWY SLaSpoUWV ToU
JupBouliou NG EUpWING OTLG TEGOEPLG LakpomepLbEpeLeg TG EE.
e 2019 fvuuetoxn oav Yreuduvn STpatnyilkn¢ oXeSLOOUOU Kol EMWVUMUING YLo TOV TOALTIOTIKO TOUPLOUO 8
XwpwvV NG AdpLatiki¢ ko tn¢ loviag Lakpo-nepLoxnG.

e 2018 Zuuuetoxny w¢ moderator oto 1st Routes4U workshop in the Adriatic and lonian Macro-region” (6 June
2018, in Venice, Italy)- Preparation of the report following the moderation

2017 Eupwnaikf Enitpony - Yrioupyeio TouptopoU: Epyo «Texvikr BoiOsLa yia tnv untootipén tng MoAtttkig
KoL Tou IXeSLacpol Tov TouplopoU yla Thv tpowonon Tthg BLWOLNG TOUPLOTIKAG avantuéng otnv EAAGSa»

Suuuetoxn oav Emikepaldne tng EAAnvikng Ouadag Epyou (Greek Component Leader) yia tmv Toupilotikn
Exntaibevon otnv EAAada

2017 RIS3 «Xtpatnywn E§unvng E§edikevong»

To épyo RIS3 Crete tng «Ztpatnywkng EEumvng Efewdikeuong» tng Mepudpépelag Kpntng oto mAaiolo tng
«Emuyepnuatikng Avakalung» (Entepreneurial Discovery) otoxeUel va avamtuxBolv CUVEPYELEC YLOL TNV QVATTTUEN
KOULVOTOKWV EQAPHOYWV KOL TIPOIOVTWY, LE OTOXO TNV EVIOXUGON TNG ETILXELPNUOTIKOTNTAG — AVIAYWVLIOTIKOTNTAG.

Zupuetoyn oav Zuvroviotr¢ tng evotntag «Marketing kat npowdnon touplotikoU npoiovrog» otn AiaBoUAsuon
Tou A’ KUkAou tou lMoAwtiotikoU — TouplotikoU Touéa

2014-2016 Goals Npdypappa tng EE - Co-financed by the European Regional Development Fund (ERDF)

To npoypappa GOALS otoxeUel otnv edapuoyn LG KOG OTPATNYLKAG VLA TNV EVOWUATWON Tou LoVTEAOU «OALKAG
Alaxeiplong MoldtnTag» otnv ToupLoTIKY Blopnxavia Kal otn Snuloupyio VEWV TOUPLOTIKWY SLOSPOUWVY KaL TIAKETWV.
SUUUETOXN OOV EUTTELPOYVWOVOG EPEUVNTIC OTO MTPOYPOUUN

2012 DANTE (INTERREG IV) EU

O otoxocg tou DANTE sival va BEATLWOEL TNV AMOTEAECHATIKOTNTA TWV TEPLOEPELAKWY TIOALTIKWY OTOV TOUEA TNG
KalvoToplag, evioyvovtag tov Bactkd poho mou upmopel va Stadpapatiosl n kowwvio tng mAnpodopiag otnv
TOUPLOTLKI) OLKOVOLO TWV aypOTLKWV KL OPELVWVY TIEPLOXWV.

Supuetoxn ue napouciaon oto Workshop, Destination Marketing & Communication Strategies: the case of Olympia
(Greece), EU INTERREG 1V Program, Hersonissos, 17-18/5/2012

2004 - 2005 EMEAEK II: «Avamtuén, Awaxeipion, NapakoAouOnon tou naveAAnviou AtaywvicpoU yLa Thv avantuén
ETLYELPNHATIKWV OXESIWV»
Emiotnuovikog YrevBuvog: Kadnyntig KovdUAng Epp
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= AnaocyxoAnon oto Yrogpyol «Avamtuén, Alaxeiplon, NapakoAolBnon tou maveAAnviou Alaywviopou yla thv
avamntuén emyelpnuatikwy oxediwv» (EMEAEK II). Zupuetoyxn oav MéAog ouadac Epyou

2 ENAITEAMATIKH EMMEIPIA

ZYMBOYAIO THZ EYPQMHZ — EYPQMAIKH ENITPOMH 2018- onuepa

Ewbikn Eumtetpoyvwuovac Stpatnyiknc Mdapketivyk kat Branding Makpo-lleploywv

*  YneuBuvn yia xaptoypadnon MoAtiotikwy Stadpopwv otnv EANGda

*  Yne0Ouvn Itpatnylkig oxedlaopoul kat emwvupiog (branding Strategy) ylo Tov TOALTLOTIKO TOUPLOUO 8 XWPWV
™G ASpLaTLKAC Kal TG loviag pakpo-meploxng, (Expert oto Epyo Routes4U)

*  Yne0Buvn yla Moderation of Marketing workshop - 1st Routes4U workshop in the Adriatic and lonian Macro-
region” ( 6 June 2018, in Venice, ltaly)

» Reports development about marketing and visibility of cultural tourism in macroregions, 2018

YNOYPTEIO TOYPIZMOY — EYPQMNAIKH ENITPOMNH 2017

Ermkepalnc tng EAAnvikng Ouadac Epyou (Greek Component Leader)

2YMBOYAOZ ENIXEIPHZEQN 2014 - onuepa
AutoanaoyoAoUuevog
CVEXPERTS ZYMBOYAOI KAPIEPAX 2007 — onuepa

Juvibputric & Eéwtepikdg SuuBoulog, https://www.cvexperts.gr/

ZENOAOXEIAKOz OMIAOZ KOTPET2O0z AE 2010 — onjpepa

Meéetoyoc & Eéwtepikog ZuuBoulog
*  MEétoxog & AlateAécaoa MéAog AT
*  Juvelodopd wg ZUUPBouArog Mapketivyk oe Ouiho 3 Eevodoxeiwv otnv Apyaia OAvpuria.

WURTH EAAGg AE 1999- 2010

2TéAgyoc¢ Tunuato¢ Marketing
*  AnaocyxoAnon pe cUppacn aopiotou xpovou oe Meppavikn NMoAueBvikn Etatpia.

3 TMPOZOETEZ NAHPO®OPIEZ

Mwtomnoinon otnv avowytn & €§’ anootdoswg eknaideuon Kot oTig VEEG TEXVOAoyieg pe dia {wong dradikaoio:
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https://www.cvexperts.gr/

= MapakolouBnon Sladlktuakol oepvapiou SLApkeLog 25 wpwv Kol AQYPn mLotomolnTikol emuopdwong otnv

ovolkTh & €€’ anmootdoswg eknaideuong, HeTd amo ypamth €€taon (EAANVIkG Avolkto Mavemiotiuio, Movada

£0WTEPLKNG a€LoAGYNnong Kat emipopdwaong, 4 Anplhiou £€wg 11 louviou 2016)
= [MapakolouBnon Stadiktuakol cspivapiou Sidpketog 13 wpwv Kat AP MLOTOMONTIKOU EMUOPpdWoNng oTLg

Teyvohoyie¢ MAnpodopwwv kot Emikowwviwv tou EAM, petda amd ypamnt) e€étaon (EAANVIKO AvVOLKTO

Mavemniotiuo, Movada ecwTteplkng aLoAoynaong Kat emipopdwong, 4 Anpiliov £éwg 11 louviou 2016)

Zéveg NMwooseg
AyyAlk@  : Aplotn ypamth Kol mpodopikr) emkolvwvia (Cambridge Proficiency in English)
FoaAAkG  : KaAn ypamth kot mpodopikn emkowvwvia (Certificat-DELF 1-3-4)
ltaAlkd  : Métpla ypamtr Kat mpodoplkr enikowwvia (Elementare di PALCO)

TeXVIKEG TVWOELG
Itatiotikd Makéta: SPSS e Statgraphics
MS Office: Word e Excel ® PowerPoint
Awadiktuo: Digital Marketing, SOSTAC Planning,, Social media Marketing (Facebook, Twitter, kAt ® M£tpnon
enidoong digital marketing campaigns, kat afloAdynon Baocst otoxwv (ROI, KPIs)

Nownég MotomouoeLg
*  Eyyeypappévn oto Mntpwo Kiplou AwdaktikoU Mpoowrikol Tou EBvikou Kévipou Anuooiag Aloiknong &
Autobioiknong (EKAAA, Ap.Artodaong :4549-20/02/2020)
*  Eyyeypappévn oto Mntpwo Elonyntwv AAEK tou OAEA
*  Eyyeypappévn oto untpwo Sidaokoviwyv KoMeyiwv tou Yrioupyeiov MNatdeiag (Ap. Mntpwou: 20/2012)

Emiotnpovikég Evwoelg
*  Méhog OwkovopkoU & Owkovopotexvikol EmpeAntnpiov EANGSOG

= MéAog tou International Network of Tourism Research and Academic Community (TRINET)

NpwtoBoulicg wg npog tov Touplopno
*  18puTIKO HEANOC Tou TouploTikoU Alktuou Opentourism, pe avw amod 14.500 péln

*  |6puTkO pENOG cuAAOYou amodoitwv MBA TouplopoU Mavemiotrpto Nelpalwg

NpwtoBoulieg wg MPog TNV EMelpnpatikotTnTa
= Akadnuaikn YrevBuvn oto Colab Workspace, Tov mpwto skkoAarttrplo startup emniyelprioewv otnv EAAGSa
*  Ewonyntng Zepwaplwv Emxelpnuatikotntag (ALBA Venture Garden), mpwtoBoulia tou Hellenic Initiative
= Juvibputng tng CVexperts, etalpeiag ZupBouleuTtikng Kaptépag
= Mé&Aog kat 2UpBouiog tng EAAnVIKAC Evwong Neodpuwv Emixetprioewy (EENE- HSA)

=  Mévtopag veodpuwv emixelprnocwv (Peripatos, Ploos Design, Ladolea).

AKOSNMATKEG ALOKPLOELG
»= 2008 Best Paper Award — 17th Annual International CHME Research Conference, Strathclyde, May 2008
*  Ynotpodog tou I.K.Y. yla ekmdvnon S18aKTopLkig Slatplpng.
*  Ynotpodog tou I16pupatog Adton kab’ 0An tn SLAPKELA PLETAMTUXLOKWY CTIOUS WV
*  Ynotpodocg tou I6pupatog Adton kab’ 6An Tn SLAPKELX TIPOTMTUXLAKWY OTIOUSWY

AeUtepn B€on otov NaveAAnvio Ataywviopo tng EAAnvikic Mabnuatikig Etalpeiag
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http://www.opentourism.gr/
http://colabworkspace.com/
http://www.venturegarden.gr/
http://www.cvexperts.gr/
http://www.hellenicstartups.gr/

