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1. TENIKA XZTOIXEIA

Hupepounvia Mévvnong: 06/04/1979

Tomog Mévvnong: ABrva

Owoyevelakn katdotaon: ‘Eyyaun pe duo maidid
Ale0Buvon: Anpuntpog 29B, 152 34 XaAdavopt

2. ZNMNOYAEZX

MavemotAiuto Nelpaiwg (2012)

Tunpa Opydvwong kat Atoiknong Emixelpnoewy

Adaktoplkd AimAwpa otnv Opydvwon Kat Aloiknon Emixelpricewy

TitAog AlGakToplkng AlatpiBng: Ztpatnyikn Alaxeipiong Zxéoewv pe toug lMeAdteg pe tnv unootnpién twv
NEwv Texvoloyiwv

Lancaster University Management School (2004)
Master of Science (MSc) in Information Technology Management and Organisational Change
TitAog AumAwpatikng Epyaciag: The Critical Success Factors of Customer Relationship Management (CRM)

Mavemotnuto Mepaiwg (1999-2003)
TuApa Opydvwong kat Awoiknong Emixelpnoewy
KateuBuvon oto Mavatlpevt

3. AKAAHMATKO EPTO

3.1. AidakTiko ‘Epyo

3.1.1. AtdaockaAia MaBnpdtwyv - Metamtuxtako Emimedo
Emxelpnotakn Ztpatnyikn (2.2014-7.2026)
Mpdypappa Metamtuxiakwy Xmoudwy: ‘Opyavwon & Aloiknon Emixeipioswy Tpogipwy Kat Mewpyiag’
Mewmovikd Mavemotripio ABnvwy

2tpatnytkn Aloiknon Emixeipioswv (10.2024-2.2026)
Mpdypappa Metantuxiakwy Xmoudwv: ‘Mponypéveg TexvoAoyieg MAnpogopikng Kat EpappoyEg’
Xapokomneto MNavemotipio

Opydvwon kat Aloiknon Emixelpnoswy (10.2014-2.2024)
Mpdypappa Metanmtuxiakwy Zmoudwv: ‘MAnpogopikn Kat TnAsyatikn’
Xapokomneto MNavemotipio

2uyxpovn AlakuBépvnon kat Osopoi (1.2024-6.2025)

Mpdypappa Metanmtuxiakwy Xmoudwv: ‘Itpatnylkég Alaxeipiong MepiBaiiovrog, Kataotpopwv Kat
Kploswv’

E6viké Kamodiotplako Mavemotipio ABnvwy

Ztpatnylkég Aloiknong- HAsktpovikn AlakuBépvnon otoug OTA (10.2020-2.2023)

Mpdypappa Metamtuxiakwy Xmoudwv: ‘Itpatnylkég Alaxeipiong MepiBaiiovrog, Katactpopwyv Kat
Kpioswv’

EOvikO Kamodiotplako Mavemotipio ABnvwy

Avamtuén kat NapakoAoudnon Emixeipnolakwy Npoypauudtwy (2.2016- 12.2018)
AlamavemotnPako Alatunpatiko Mpoypappa METanTuxiakwy Zmoudwy:
‘Tomkn Kat Nepupepeiakn Avamtuén kat Autodioiknon’
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MavemotApo MeAomovvicou, Anpokpitelo Mavemotnpio ©Opdkng, AplototéAelo Mavemotnplo
©eooatovikng, Navemotnpio Mepaiwg

Aoiknon kat Z1patnytki TnAEMKOWwVIAKWY Emxeipnoswy (2.2018-7.2018)
Mpdypappa MeTamTuxiakwy ZmoudwV: ‘TeXvoolKoVoULKA Aloiknon TNAETIKOWVWVIAKWY ZUCTNHATWY’
MavemotApio MNelpaiwg

Owkovoutkni Kat Aikato Atavontikig IStoktnoiag (3.2016-6.2016, 3.2017-6.2017)
Alatpunpartiko Mpdypappa Metantuxiakwy Xmoudwy: ‘Aikato kat Owkovopia’
Awddokovteg (Kab. MewpyakéAAog A.- Ayamntou X. kat Kaf. Zivaviwtn A.)
MavemotApo MNelpaiwg

BonBntiko Ekmaideutiko ‘Epyo (2.2015-5.2015, 9.2015-7.2016, 9.2016-8.2019)
‘IMIMX otn Awiknon Emixelpricewy yia teAéxn’
MavemotApo Melpaiwg

3.1.2. AtdaockaAia Mabnpudtwyv - NMpomtuxtako Emimedo
Touplopog kat Ataxsipion Kpioswv (xeiueptvo €apnvo)
Tunpa TouploTIKWY ZToudwY
MavemotApio MNelpaiwg

Touplotikn Emxelpnuatikotnta (sapivo eEaunvo)
Tunpa TouploTIKWY Zmoudwyv
MavemotApio MNelpaiwg

Touplotikn Ekmaidsuon kat Katdption (Xeluepivo e€Eaunvo)
Tunpa TouploTIKWY Zmoudwy
MavemotApio MNelpaiwg

HAektpoviko Emxelpeiv kat Néeg Texvoloyieg yia Emxelpnyatikotnta (2016-2022)
Awoiknon Emixelprioewy & Opyaviopwy
EAANVIKO Avoixtd Mavemotipio

Awaxeiplon TexvoAoyiag kat Kawvotopiag otov Touptotiko Topéa (2018-2019)
TuRpa TouploTIKWY IToudwy
Mavemotnpio Melpaiwg

Jepwvapla Emxelpnuatikétntag (4.2005-2018)
MavemotApo Melpaiwg- Mpageio Alacuvdsong

2TpATNYIKEG MiIKpopsoaiwv TouploTikwy Emixelpnoswy: Nwg va SnUOUPYACETE Ui AVIAYWVIOTIKA
emxeipnon> (2015-2018)

Mpdypappa EE€ Amootdcewg Ekmaideuong Opydavwon Kat Aloiknon EmXelpRoewy YInpeowwy:
TOUPLOTIKEG YTINPEGIEC

MavemotApio MNelpaiwg

2Uyxpovo papeio (2007-2013)
TEI Neipatd-TunRpa AoyloTIKAG
Epyactnplakn Zuvepydtng




HAsktpoviko Eumoplo (2007-2009)

TEI ABAvag-Tunua Awiknong Emixeipioewy

Epyactnplakn Zuvepydtng

Emxelpnuatikotnta (2007-2008)

TEI XaAkidag- “Epyo Avamtuén Apdoswv Emixelpnuatikdtntag amd 1o TEl XaAkidag
Epyactnplaki Zuvepydtng

Emxelpnolakn Xtpatnyikn Kat MoAttikn (2006-2008)

TEI XaAkidag-Tunpa AoYIoTIKAG

Epyactnplakn Zuvepydtng

’

Awoiknon Mpoowmikou (2006-2007)
Anpodoio IEK Knoiolag-Tunpa AloiknTtiko & O1kovopiko XtéAexog Emixeipnoswy
Ekmaideutpla

3.2. EpsuvnTiko Epyo

3.2.1. Emotnyovikég Epyaocieg - Anpgooleloelg

3.2.1.1. AeBvr) Emotnpovikd Meplodikda

[11  Agapitou C., Folinas D., and Garipogli X., (2026), Determinants of Customer Trust and Behavioral
Intentions During Crises: Evidence from the Foodservice Industry, Tourism Today, No. 24, Issue
2025, p. 152-172

[2] Folinas D., Rotsios K., Agapitou C., Folina M., and Fotiadis T., (2025), Challenges in Implementing
Deposit Refund Systems: A Stakeholder Analysis of the Beverage Industry, Recycling, Vol. 10, No.
222

[3] Agapitou C., Sabazioti A., Bouchoris P, Folina M., Folinas D.,and Tsaramiadis G. (2025), How Can
Chatbots Help Companies to Improve the Customer Experience Offered to Their End
Users/Customers in the Tourism Industry?, Tourism and Hospitality, Vol. 6, No. 207

[4] Dimou V., Vassiliadis C., Folinas D., Agapitou C. and Sabazioti N. (2025), Exploring the Viability of
Pilgrimage Tourism Along Apostle Paul's Route: Factors Impacting Its Feasibility - A Study in Greece,
Journal of Tourism, Heritage & Services Marketing, Vol. 11, No. 1

[5] Kiala M., Folinas D., Agapitou C., Rotsios K. and Triantafyllou D. (2025), Evaluating service quality in
a technology-oriented museum: Empirical insights, Journal of CULTURAL MARKETING STRATEGY,
Volume 9, No. 2

[6] Livas C., Theofanidis F., Skotis A. and Agapitou C. (2024), Social Media Use, Value Consciousness,
and Brand Relationships, Proceedings 2024, Volume 101, Issue 6

[71 Passiou K., Agapitou C., Rotsios K., and Folinas D. (2023), ‘Plant-based Protein Food Products:
Perceptions from the Greek Food Industry’, Economies of the Balkan and Eastern European
Countries, KnE Social Sciences, pages 119-137

[8] Agapitou C., Rizou E., Konstantoglou A. and Folinas D. (2021), ‘Appreciation of Social Media by Tourist
Accommodation owners in Greece’, Geojournal of Tourism and Geosites, Vol. 36, Issue 2

[9] Kanellopoulos E., Agapitou C., Konstantoglou A. and Folinas D. (2021), ‘Designing a Greek coffee
company's introduction into the US market: Critical marketing factors for a successful penetration in
the coffee shop industry’, SCIREA Journal of Food, Volume 4, Issue 1

[10] Agapitou C., Liana A., Folinas D. and Konstantoglou A. (2020), ‘Airbnb is Customer’s choice:
Empirical findings from a survey’, Sustainability- Special Issue ‘Web 2.0 in Tourism and Hospitality
Industries’, Volume 12, Issue 15

[11] Makri A., Agapitou C., Didaskalou E. and Georgakellos D. (2019), ‘Evaluation of the Innovation Output
of Businesses during Financial Crisis: The Case of Greece’, International Journal of Engineering
Research and Management (IJERM), Volume 6, Issue 8




[12] Agapitou C., Bersimis S., and Georgakellos D. (2018), ‘Appraisal of CRM implementation as business
strategy option in times of recession: The role of perceived value and benefits’, International
Journal of Business Science and Applied Management, Volume 12, Issue 2

[13] AwbaokdAou E., Ayamntou, X. & TlewpyakéAdog A. (2017) ‘Xprion £VAAAAKTIKWY KAUGCIPHWY OTN
Blopnxavia Ttowgévrou: A€lomoinon TNG TEXVIKAG €VVOLOAOYIKNG XAPTOypa@nong wg epyaleio
EMIKOLVWVIAG HE TOUG OUppETOoxoug’, Tiuntikog Topog Oudtipou Kabnyntn Tewpyiou Oikovopou,
Meipatag: Mavemniotrpio Mepaiwg, Ekdooelg Navemotnpiou Melpaiwg

[14] Agapitou C., Deftou E., Frantzi C., Stamatopoulou M., and Georgakellos D., (2014), ‘Car-sharing as an
environmental policy tool: A preliminary analysis’, International Journal of Business and Social
Science, Vol. 5, No. 10(1), September 2014

[15] Agapitou C., (2013), ‘Family Business in Greece’, ERENET PROFILE, Issue Vol. VIIl, No.4, p.20-29

"Epeuveq umo afloAdynon o€ Olebvr akadnuaika mePLodIKA Kal oUVESPLd PE KPITEG

1. Agapitou C., Agiropoulos C., Zervas K. and Sampazioti A. (2026), ‘Climate Crisis and Greek
Tourism: Assessing Tourist Behavior’ (éxet umoBAnBsi mpog afloAdynon oto OleBvég akadnuaiko
mepLodKo International Journal of Tourism Research)

2. Agapitou C., Antoniadi K. and Folinas D., (2026), Digital innovations for climate crisis adaptation
and mitigation (éxet umoBAnBsi mpog afloAdynon oto Olebvégc akadnudikd  TEPLOSIKO
F1000Research)

3. Agapitou C., Sgourali S, Folina M. and Folinas D. (2026), ‘Breaking through the glass ceiling:
Empowering women in public sector roles’, (€xet umoBAnBei kat ivat umd afloAdynon oto OlEBVEG
akadnpaiko meplodikod F1000Research)

OMokAnpwpévec ‘Epeuveg yia utoBoAn o SleBvi akadnudikda MEPLOSIKA PE KPLTEC
1. Agapitou C., Antoniadi K. and Folinas D., (2026), Climate crisis and civil protection: A study of
local governance in Greece (OAOKANPWHEVN £psuva - TPOG UTOBOAN ot OIEBVEG EMIOTNUOVIKO
TMEPLOOIKO)
2. Agapitou C., Theofanidou O. and Folinas D., (2026), Artificial intelligence-enabled customer
experience in quick service restaurants (oAokAnpwpévn £peuva - TMPOC UTOBOAN ot OleBvEg
EMOTNHOVIKO TTEPLOBIKO)

3.2.1.2. BiBAia

[11  MmouptooukAnn M. kat Ayamntou X., (2019), ‘AlaBoUAcucn Kat Emixeipnolakog IxeSlAopog otnv
EAANVIKA Tomikn autodioiknon: Mia ocuykpitikn avaAuon’, Eidikd 6éuata onuociwv MOAITIKWY oTnv
TOMIKN autodioiknon: Mia ek Twv KATw TPOCEYYIoN TwV HETappubuicewy, EkGoceLg |. Z10£png, oeAidEg
129 - 156

[2] Agapitou C., ‘Family Business in Greece’, (2014) (ed.), Family Businesses and SMEs in the BSEC
Region, Konrad Adenauer Stiftung, p.135-154

3.2.1.3. MpaKTIKA TUVESPIWY PE KPLTEG

[1] Folina M-T., Agapitou C., Folinas D., (2026), ‘Al That Anticipates Decay: Predictive Satellite Intelligence
for Climate-Resilient Heritage Cities’, 7th International Conference on “CHANGING CITIES: Spatial,
Design, Landscape, Heritage and Socio-Economic dimensions”, Spetses Island, Greece, 15-19 June 2026
(€xel eykpiBei yia mapouvoiaon)

[1] Rotsios C. Mavridis A., Agapitou C. ane Folinas D., (2026), ‘Fostering regional cooperation through cross-
border tourism supply chains’, 19th Annual Conference of the EuroMed Academy, 23-25 September
2026, Paphos, Cyprus (éxet eykpiBei yia napouaciaon)

[2] Manias G., Agapitou C., Borovits N., Gucek A., Karabetian A., Kovacic M., Mavrogiorgos K., Zdolsek
Draksler T., Willem-Jan van den Heuvel, Kyriazis D., (2025), ‘Multilingual Classification of Al-Oriented




(3]

[4]

(5]

(6]

[7]

(8]

[]

[10]

[11]

[12]

[13]

[14]

[15]

Policy Documents based on Bias Types’, 9th Data for Policy 2025 (DfP’25) - Europe Conference, 12-13
June, 2025, Leiden University, The Hague, The Netherlands
Poulaki E., Agapitou C., Folinas D., Rotsios K. and Folina M. (2025), ‘Healthy living, smart choices: how
lifestyle shapes consumer behavior, International Conference on Applied Economics and Finance
(ICOAEF XIII), 29th - 30th April, 2025, ACT - American College of Thessaloniki, Greece
Karali N., Livas C., Theofanidis F., Agapitou C. and Skotis A. (2024), ‘Exploring the Impact of
Proactiveness, Innovativeness, and International Scope on Economic Performance’, Proceedings of the
19th International Strategic Management Conference- Planning for Industry 5.0: Human-Centric,
Sustainable, and Resilient Organizations, October 30th and November 1st, 2024, West Mishref, Kuwait
Kiala M., Agapitou C., Folinas D., and Rotsios K., (2024), ‘Evaluating service quality in museum tourism:
Empirical insights from a technology-oriented museum’, International Scientific Conference
“Innovation in the Tourism Industry in Light of the International Contemporary Changes, 24-25 April
2024, New Alamein City, Egypt
Livas C., Theofanidis F., Skotis A., and Agapitou C., (2023), ‘Social Media Use, Value Consciousness and
Brand Relationships’, International Scientific Conference on Digitalization, Innovations and Sustainable
Development: Trends and Business Perspectives, November 29-30, Australian University, Kuwait
Passiou K., Agapitou C., Rotsios K., and Folinas D., (2023), ‘Plant-based protein food products:
Perceptions from the Greek food Industry’, 14th International Conference The Economies of Balkan
and Eastern Europe Countries in the changed world, EBEEC
MmouptooukAn M. kat Ayamntou X., (2017), ‘Zuppetoxikn AlakuBépvnon: O poAog tng SlaBoUAsuong
OTOV EMIXEIPNOIAKO OXeOAOUO TNG TOMKNAG autodloiknong’, Taktiko Juvédpio [EALZ, Anuokpartia,
avantuén kat ac@dAcia: MoAitikn os ouvOnkeg aBeBaiotntag, MNavemotuo MeAomovvicou, 8-10
AekepBpiou, Kopivbog
Bouchoris P., Agapitou C. and Didaskalou E., (2017), ‘Running events in Greece: key factors for
strategic development of sports tourism in Greece’, Proceedings of 13t IMIC & the 5th University of
the Aegean Tourism Conference, Tourism: Trends, Prospects and Implications for Enterprises and
Destinations, 19-21 October, Santorini
Agapitou C., Bersimis S., and Georgakellos D. (2017), ‘CRM Implementation and Performance Model:
The case of Greek Companies’ Perceptions during the fiscal crisis’, Proceedings of the EMAC 47t
Annual Conference, May 23-26, 2017 in Groningen, the Netherlands
Agapitou C., Bersimis S., Georgakellos D. and Georgopoulos N. (2014), ‘Statistical Modeling of
Companies’ Perceptions on CRM Implementation’, Proceedings of the Stochastic Modeling Techniques
and Data Analysis International Conference (SMTDA), 11 - 14 June, Lisbon, Portugal
Agapitou C., Tampouri S., Bouchoris P., Georgopoulos N., and Kakouris A. (2010), ‘Exploring underlying
beliefs on youth entrepreneurship of higher education graduates in Greece’, Proceedings of the 5th
European Conference on Innovation and Entrepreneurship, 16-17 September, Academic Conferences
Limited, Athens, Greece
Bouchoris P., Agapitou C., and Georgopoulos N. (2010), ‘Measurement of the financial impact of
Corporate Social Responsibility Programs: The case of Greek firms’, Proceedings of the 3rd
International Conference on Accounting and Finance, 26-27 August, Skiathos, Greece
Agapitou C., Tampouri S., Bouchoris P., and Georgopoulos N. (2009), ‘Undergraduate Entrepreneurship
Education in Greece’, Proceedings of the 12th Quality Management and Organisational Development
(QMOD)-Quality and Service Sciences International Conference, 27-29 August, Verona, Italy
Giziakis K., and Agapitou C. (2007), ‘Enhancing Quality in Higher Education: The case of the University
of Piraeus Careers Office- Entrepreneurship Service’, Proceedings of the 10th Quality Management and
Organisational Development (QMOD) Conference, 18-20 June, Helsingborg, Sweden



3.2.1.4. Avakowvwoelc og EAANVIKA Kat AteBvi JuveESpLa PE KPLTEC

(1]

(2]

[3]

[4]

[5]

Agapitou C., ‘Family Business in Greece’, (2013) Workshop on ‘Family Businesses and SMEs’
Organisation of the Black Sea Economic Cooperation (BSEC) and Konrad-Adenauer-Stiftung (KAS), 7-
9 October, Istanbul, Turkey
Bouchoris P., Agapitou C., and Georgopoulos N. (2010), ‘Challenges and opportunities of Digital
Strategy: The case of Marketing Strategy’, 6th National & International HSSS Conference ‘Systemic
Approaches in Social Structures’, 23-26 June, Mitilini, Greece
Bouchoris P., Agapitou C., and Georgopoulos N., (2008) ‘The use of Web 2.0 technologies by Greek
companies’, 40 EBviko Juvédpio EAAnvikiG Etaipeiac Zuotnuikwy MeAetwv (EEZM), 29-31 Mdiou,
lwavviva

Theofanides F., Agapitou C., and Georgopoulos N. (2008), ‘Content Analysis of the E-functions of
European Airline Companies: An Empirical Research of I.A.T.A members’, 40 E6viko Zuvédpio
EAAnvikng Etaipeiag Zvotnuikwv MeAstwy (EEZM), 29-31 Maiou, lwavviva
rkiliakng K. kat AyamntoU X. (2008), ‘EvBappuvon kat Ymootnplén Neavikng Emxelpnuatikotnrag -
Mwa KaAn TpakTikn’, 40 EOvikO Zuvedpio EAAnvikng Etaipeiag Zuotnuikwy MeAstwyv (EEZM), 29-31
Mdiou, lwavviva

Avakowvwoelc og EAANVIKA Forums kat Juvedpla

(1]

(2]

[3]

3.
1

w

AyarnntoU X., ‘KAiatikn Kpion kat MoAtikn Mpootacia ot emimedo Tomikng Autodloiknong: H
mepimtwon  twv  EAANVIK®V  Afpwv’,(2026), KAIMATIKH KPIZH KAl TOAITIKH [POXTAZIA-
Evouvauwvovtag toug Anpoug pe Eknaidsuon kat Nésg TexvoAoyisg, Kevipikn ‘Evwon Afpwy EAAGdag
(K.E.A.E.), 27 ka1 28 ®eBpouapiou 2026, Mecoyslako EkBeclako Kévipo MEC Mataviag ATTIKNAG
Ayamntou X., ‘Alaxeipion Kpicewv kat Buwoipog Touplopog, (2025), Aegean Forum Andros 2025, 26
louviou, AiBouca Zuvedpiwv ENAA Avopou

Ayamntou X., ‘Avamtuén mpooplopwy abAntikoU Touplopou-aflomolwvtag 6edopiva, EUTELpia Kat
TACEIC TNG ayopdg, (2024), Sports Tourism Forum, 5-6 AskepBpiou, MoAspiko Mouceio, ABriva

2.2. EmiBAeyn AldakToplkwy AlatpiBwy

. Aigbveic Kpioelg Kal mapayovieg emidpacng oTnV EMXEIPNUATIKOTNTA OTOV Touplopo (EmBAEémouca-TuRpa

TouploTikwy Xmoudwy, Mavemotipio Mepaiwg)

. Aaxeipion Kpioswv, AvBektikotnta kKat Wnelakdg Metaoxnuatiopdg otnv Tomikn Autodloiknon yla

Buwown Touptotikny Avamtu€n oe Meploxég YwnAou Kivouvou (EmBAEmouca- Tunpa ToOUpLOTIKWY
2moudwv, Navemotnpio Mepatwg)

. NevteAikd Opog: MoAITIOTIKA PVAUN, BuwolgdTnTa Kal oUYXpoveg Hop@eg avadelEng (MéAog TpipeAoug

Emrpomig- Tunpa TouptoTikwy Zmoudwy, Mavemotipio Nelpaiwg)

2.3. EmMiBAsyn MeTtamtuxlakwy AlTAwPATIKOV Epyactwy
Alaxeiplon Kpiocewv o€ etaipeieg eotiaong Kat n avtidpacn Twv KATAVAAWTWY Ot autég (MBA
Emixeipnioswv Tpoiuwv kat lewpyiag, Mewmoviko lNavemiotipio)
H emidpaon t™¢ KApatikng Kpiong otov EAANVIkO Touplopd (MBA Emixeipricewv Tpopiuwv Kai
lewpyiag, Mewmoviko Mavemotnpio)
O PETACXNUATIONOG TNG EUTTELPIAg TOU MEAATN OTOV TOHEA TWY TPOPIHWY HECW TEXVNTAG vonpoouvng
(MBA Emuxeiprioswv Tpopiuwv kai Mewpyiag, Mewmoviko Mavemiotnpio)
Crisis Communication for Climate Crisis-Exposed Destinations: Preparedness and Awareness in Greek
Islands Tourism (lIMX Ztpatnyikég Aiaxeipiong MepiBaAAovtog, Kataotpopwyv kai Kpioswv, EBVIKO Kat
Kamodiotplako Mavemotipio ABnvwy)
Wnplakég TexvoAoyieg otnvy MpOBAswn Kat Olaxeiplon KPIicEwvV OTOV TOUPIOHO: EUKAIPIEG Kal
TPOKANGCELG. MeAETn TepimTwong : Tevodoxelakeg povadeg tng ATTkNG (MTMX Ztpatnyikég Aiaxeipiong
MepiBaAAoviog, Kataotpopwv kat Kpiocewv, EBvikO kat Kamodiotplako Mavemotipio ABnvay)
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22.

23.

24.

25.
26.

JTPATNYIKEG EMKOWVWVIAG KPIOEWY OTOV TOUPIOHO: H TMePIMTWon TNG AVTIPETWTIONG (PUOIKWY
KATaoTpopwy Of TOUPLoTIKOUG Tpooplopols ([IMX  Ztpatnyikéc Aiaxeipiong [lepiBaAAovrog,
Kataotpopwv kat Kpicewv, EBVIKO kal Kamodilotplako Mavemotipio ABnvwy)

ITPATNYIKEG Blwoung Avamtuéng €TAlpslwv TaApaAywyng HEAIOU HE TOUPLOTIKN Opactnplotntd o€
nmepiodo  KAWpATiKNG Kpiong: Eco-Friendly Branding, Customer Experience kai AviaQywvioTIKO
MAgovékTnua (MBA Emixeipricewv Tpoiuwv Kai Fewpyiag, Mewmoviko Maveniotnyio)

0 poAog Twv social media otn Slaxeiplon TOUPLOTIKWY Kpioewv: ‘Epeuva o€ TAEISIWTEG OXETIKA HE TN
Zavropivn ([MZ Ztpatnyikéc Aiaxeipiong [lMepiBaAAovtog, Kataotpopwv kai Kpicswv, EBvikO Kkal
Kamodiotplako Mavemotripio ABnvwy)

H olwvotouploTiki gpmelpia wg mapayovtag dnpioupyiag agiag ywa to brand kat dtapop@wong avtiAnwng
TWV EMOKENTWY €VOG olvomoleiou (MBA Emixeiprioswv Tpoiuwyv kat Tewpyiag, T[Ewmoviko
Mavemiotnuio)

ESG MoAwtikég otov Topéa tou Owvotouplopol (MBA Emixeiprioewv Tpopiuwy kai Mewpyiag, Mewnoviko
Mavemiotnyio)

Aypotouplopog oto Nopd Meoonviag kat Mpoontikég Avantuéng (MBA Emixeipricewv Tpopiuwv kai
lewpyiag, Mewnoviko Mavemiotnpio)

How Artificial Intelligence can help companies to improve the Customer Experience offered to their
end users/customers in tourism industry (MBA, EAANVIKG Avoixto lavemiotnpio)

0 pdAog TNG TEXVNTAG vonpooUvng KAl TN POMTOTIKAG AUTOHATOTIOINGNG OTn OTPATNYIKA Yn@lakou
HETACXNUATIOHOU TWV  EEVOOOXEIAKWY  EMXEPROEWY  ([Mpdypaupa MeTantuxiakwyv Zmoudwv:
MAnpo@opikn kat TnAsuatikn, Xapokoneio lavemiotipio)

Climate Crisis and Civil Protection at the Local Governance Level: exploring Greek Municipalities (MSc
Environmental, Disaster & Crisis Management Strategies, National & Kapodistrian University of
Athens)

Digital Transformation of the Greek Tourism Industry (MBA, EAAnvikO Avoixto lavemiotipio)

The impact of sharing economy into the tourist landscape is nowadays considered as a threat to the
existing hotel industry. The Airbnb case (MBA, EAAnvIkO Avoixto lavemiotipio)

H xpnon twv Méowv Kotvwvikng Aiktiwong amd tig Mikpopeoaieg TouploTikég Emxelpioetg (Mpdypappua
Metantuxiakwv Zmoudwv: MAnpowopikn kat TnAsuatikn, Xapokoneio Mavemniotnyio)

The Role of Digital Transformation in Enhancing Customer Experience in the Banking Sector:
Opportunities and Challenges (MBA, EAANVIkO Avoixto Mavemotnpio)

ITPATNYIKEG TOUPIOTIKWY EMIXEIPACEWY OTO NAEKTPOVIKO epmoplo: H mepimtwon twv Peer 2 Peer
epappoywv (Mpdypaupa Metantuxiakwv Zmoudwv: [IAnpoopikn kat TnAgpatikn, Xapokomeio
Mavemniotriuio)

2TPATNYIKEG AVATITUENG TWV VEWY YnPLAKWY KavaAlwyv otov Touplopo (Mpdypaupa Metantuxiakwy
Znoudwv: MAnpogopikn kai TnAsuatikn, Xapokomneio Mavemiotrpio)

Awaxeipion Kpioewv otov topéa twv oltnpwy (MBA Emixeiprioswv Tpopiuwv kai Mewpyiag, Mewmoviko
Mavemniotripyio)

Itpatnylkn Kat MAnpo@oplakd ZucoTHPATA OToV TOUPLOTIKO KAAdo (Mpdypaupua MeTantuxiakwy
Znoudowv: MAnpogopikn kat TnAguatikn, Xapokomneio Mavemiotrpio)

H Eg@appoyn tng Xtpatnylkng Alaxeipiong XIxéocwv pe Toug MeAdteg (CRM) amd TG EMXEPNOELG
HAektpovikoU Epmopiou (MBA Emixelpricewv Tpoiuwy kat Fewpyiag, Mewmnoviko Mavemiotnpio)

O PETACXNHATIOPOG TNG EUTEIPIAG TOUC KATAVAAWTR HE TN XPRAon NG vEAg TtexvoAoyiag otnv
AVTAYWVIOTIKA OTPATNYIKA TwV EMXEPNoEwY ([Tpdypauua Metantuxiakwy Zmoudwv: MAnpoopikn Kai
TnAguatikn, Xapokoneio lNavemiotiyio)

Customer behavior in digital business transformation (MBA, EAAnviko Avoixto lNavemiotipio)
Aflomoinon lapatikwy QUOIKWY TOpwWV Kal mpowbnon tapatikoU TouplopoU oTny TOTKR autodloiknon
(Auamavemiotnuiako Aiatunuatiko lMpoypauua Metantuxiakwy 2moudwv: ‘Tomikn kat [epipepesiakn
Avantuén  kat  Autodioiknon’, [Mavemiotiuio [MeAomovvriocou, Anpokpiteio [avemiotiyio Opdkng,
AptototéAcio MNavemiotiuio Osooalovikng, Mavemniotripio lMeipaiwg)
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28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

Emidpaon tou uytelvou tpomou {wng OTNV KATtavaAwTIKl cupteplpopd (MBA Emixeipricewv Tpogiuwyv

kal Fewpyiag, Fewmoviko Mavemiotnyio)

Digital transformation as a business Strategy. Embracing Digital business transformation in Banking -

CASE STUDY: A new wealth system for Private Banking ([lpdypaupa Metantuxiakwv 2Zmoudwv:

MAnpo@opikn kai TnAsuatikn, Xapokoneio avemiotiyio)

0 Wnelakog MeTacxnPATIOPOG KAl N EMIXEIPNCIAKA OTPATNYIKA @ HEAETN TOU KAGdou tng Blopnxaviag

Tpowipwy Kat Motwyv (MBA Emixeipricewv Tpogiuwv Kai lewpyiag, Mewmnoviko lNavemiotipyio)

O Yn@LaKOG HETACXNHPATIOHOG OTov KAASGo tng aAsupoBlopnxaviag otnv EAAGOa (MBA Emixsiprioewv

Tpopiuwv kai Mewpyiag, Mewnoviko MNaveniotripio)

Wnelakog PETaoxnpatiodog Mikpopeoaiwv Emixelipioewy  (MMpoypaupa Metantuxiakwy Zmoudwv:

MAnpo@opikn kat TnAsuatikn, Xapokoneio lavemiotipyio)

Leadership best practices and their effect on employee’s performance (MBA, EAANVIKO Avoixto

Mavemiotnuio)

The Impact and Influence of Instagram on Consumer Branding and Relationships (MBA, EAAnviko

Avoixto lMavemiotiyio)

The impact of Work-Life Balance on employee job satisfaction and retention: A study on millennials

employees in the private sector in Greece (MBA, EAAnvIkG Avoixto MNavemiotipio)

The impact of digital transformation in HR of the Greek Food Industry (MBA, EAAnviko Avoixto

Mavemiotnpio)

Women and Leadership in the Public Sector: An Assessment of Barriers, Challenges, and Prospects

Industry (MBA, EAAnvIikO Avoixto lMavemniotrpio)

EVaAAGKTIKEG TTNYEC TPWTEIVNG Kal N HEAAOVTIKA E€QAPHOYN TOUG OTOV TOHEA Twv Tpo@ipwv (MBA

Enixsiprioewv Tpopiuwv kai l'ewpyiag, Mewmnoviko lNavemiotripyio)

AVTIAQYELC KAl KivNTpd TwV KATAVAAWTWY WG TPOG TNV KATAVAAWGCN KPEATOG (PUTIKAG TPOEAEUONG

(MBA Emixeiprioewv Tpopiuwv kai l'cwpyiag, Mewmnoviko MNavemiotnyio)

IxeOlAOHOG KAl UAOTIOINON EMXEPNHATIKAG €KKivnong Startup pe tnv peBodoloyia Lean Startup mou

mpoo@épel Cloud e-CRM (Mpoypaupua Metantuxiakwyv Zmouowv: [Anpo@opikn kai TnAguatikn,

Xapokomeio Mavemiotripio)

Investigating the future of marketing automation ([Mpdypaupa Metantuxiakwy ZMOUOWV:

Texvooikovopikn Aoiknon TnAgmikolvwviakwv Zuotnuadtwy’ Mavemiotiyio Meipaicg)

The impact of e-CRM on customer retention: the case of telecommunication companies in Greece

(MBA, EAAnvIKO Avoixto Mavemniotnuio)

2TPATNYIKA Kal XpnpATooIKOVOUIKA AvaAuon Tou ZuvetdlplopoU AyeAadotpogwyv MaAaktomapaywyng

Osooaliag kal Mepiag OEXIFAAA (MBA Emixsiprioswyv Tpopiuwyv kai Mewpyiag, Mewmnoviko MNavemiotrpyio)

MeAétng Nepimtwong Xtpatnylkng AvaAuong kat Xxedlacpou tng ZuBomotiag “Sparta Beer” (MBA

Emuixsipricswv Tpogiuwv kai l'ewpyiag, Mewmnoviko lMNavemiotrpyio)

Jtpatnylkn Kat MAnpogoplakd Xuothuata: H mepimtwon t™g ETE (Mpdypaupa Metantuxiakwy

Zmoudwv: MAnpowopikn kat TnAsuatikn, Xapokomneio Mavemiotnyio)

AwaBoUAsuon  Kat  Emixelpnolakdg  Ixedlaopog  (Aiamavemiotnuiako  Aiatunuatiko  pdypauua

Metantuxiakwv Zmoudwv: ‘Tomikn kai [lepipepeiakn Avamtuén kat Autodioiknon’, Mavemiotripio

MeAomovvrioou, Anuokpiteio [Mavemotiuio Opdkng, AplototéAcio lavemiotniuio Osooalovikng,

Mavemotnuio Meipaiwg)

HAEKTPOVIKA CUHHETOXN EUTTAEKOHEVWV (POPEWV OTNV AVATTUEN KAl TAPAKOAOUONGN EMIXEIPNOLAKWY

mpoypappdatwy OTA A’ BaBuou, n mepimtwon tou Afpou Zwypd@ou (Aiamaveniotnuiakd Alatunuatiko

Mpoypauua Metantuxiakwv 2Zmouowv: ‘Tomikn kat [epipepesiakn Avamtuén kai  Autodioiknon’,

Mavemiotiuio TeAonovviioou, Anuokpiteio [avemiotiuio Opdkng, AplototéAcio Tavemiotriyio

©eooalovikng, Mavemotipio MMeipaiwg)

Emxelpnolakd MNpoypdppata Kat n emidpacn toug otoug afoveg: «Tomkn Owkovopia Kat AmacxoAnon»

Katl «BeAtiwon Aloikntikig Ikavotntag kat tng Owkovopikng Katdotaong tou Afpou» (Alanavemiotnuiako

Aatunuatiko lpoypauua Metantuxiakwy Zmoudwv: ‘Tomikn kat [lepipepeiakn Avamtuén Kai
10



48.

49.

50.

51.

52.

53.

54.

55.

56.

57.
58.

59.

60.

61.

62.

63.

64.

65.

66.

Autodioiknon’, [avemiotiuio [leAomovviioou, Anuokpiteio [avemiotiuio Opdkng, ApIOTOTEAEIO
Mavemiotrpio Osooalovikng, Mavemiotrpio Meipaiwg)

H aflomoinon twv Emxelpnolakwy Mpoypappdtwy 2014-2019 twv  Ajuwv ¢  EAAGSag
(Aianavemiotnuiako Aiatunuatiko lpoypaupa Metantuxiakwv Imoudwv: ‘Tomikn kai [epipepeiakn
Avantvén kat Autodioiknon’, Mavemiotiuio [leAomovvriocou, Anuokpiteio [Mavemiotnuio Opakng,
AplototéAcio Mavemniotiuio Oscoalovikng, Mavemiotnuio Meipaiwg)

H Awaxeipion tng AAAayng otn Anpoocta Awiknon. H mepimtwon tou Tapeiou Mapakatabnkwv Kat
Aaveiwv (Aianavemiotnuiako Aiatunuatiko  Mpdypapua Metantuxiakwv Zmoudwv: ‘Tomikn  Kal
Mepipepeiakn Avantuén kai Auvtodioiknon’, Mavemiotnuio MeAomovvroou, Anuokpiteio Mavemiotnyio
Opakng, ApiototéAcio MNavemiotnuio Oscoalovikng, Mavemniotiuio MNeipaiwg)

AiKTUa Kal CUPTIPAEELG POPEWY TTPWTOBABUIAg TOTMKAG AUTOOLloIKNOoNG Yid TNV AslpOpo avamtuln Kat
NV AvTIHETWTION TNG Kpion (Aiamavemiotnuiako Aiatunuatiko lNpoypaupa Metantuxiakwy Zmoudwv:
‘Torukn kat Mepipepeiakn Avamtvén kat Auvtodioiknon’, [lMavemiotiuio [lMeAomovviioou, Anpokpiteio
Mavemotnuio Gpdkng, AptototéAeio Mavemotnpio Oscoalovikng, Mavemiotiyio Meipaiwg)

PoAog kat Apdoelg tng A/vong ZtpatnylkoU Xxedlacpou & HAektpovikng AlakuBépvnong tou Anpou
Xdidapiou oTo TAAiCI0 TOU TEVTAETOUG EMIXEIPNGLIAKOU TPoypApUatog (Alanavemiotnuiako Alatunuatiko
Mpoypauua Metantuxiakwv 2Zmouowv: ‘Tomikn kat [epipepeiakn Avamtuén kai Autodioiknon’,
Mavemotiuio  [edomovvioou, Anuokpiteio lNavemiotiuio Opdkng, ApiototéAsio [lavemiotriyio
©@eooalovikng, Mavemotnuio Meipaiwg)

‘Epeuva ayopdg cokoAdtag xwpig {axapn/xwpic yAoutévn (MBA Emixeipnoswy Tpopiuwyv Kai lswpyiag,
Fewnoviko Mavemniotripio)

MeA£Tn twv lotoceAidwy MayelplkAg Kal ZaxapomAAoTIKAG, TwWY TACEWY, TNG SUVAPIKAG KaBwg Kat tng
EMPPONG TOUC OTIC KATAVAAWTIKEG OUVNAOEIEG Kal TPOTIPNOES (MBA Emixeipricewv Tpoiuwv kai
lewpyiag, Mewnoviko Mavemiotnpio)

Go-to-Market (GTM) Strategy for offering and selling enhanced services to global Communication
Service Providers (CSPs) (MBA, EAAnvikO Avoixto lavemiotipio)

Work-life balance and its impact on job satisfaction and work stress of employees in the private sector
(MBA, EAAnvIKO Avoixto Mavemniotnuio)

Exploring the motivation of Millennians (Generation Y) and Post-Millennials (Generation Z) in the
Workplace (MBA, EAANViko Avoixto Mavemiotnpio)

Motivation and its impact on job satisfaction (MBA, EAAnvikO Avoixto llavemiotriyio)

Digital transformation of the National Institute for Social Security (MBA, EAAnviko Avoixto
Mavemiotnuio)

H emidpaon TtoU KOpwvoioU OTn OTPATNYIKA TWV EMXEPRoswy otnv EAAGda (Mpoypaupa
Metantuxiakwv Znoudwv: MAnpowopikn kat TnAsuatikn, Xapokoneio Mavemiotnuio) (o€ eEEAIEN)
Wnelakog PETACXNPATIOPOG Kal XTpatnylkn otnv Ekmaidsuon (Mpdypaupa Metamtuxiakwyv Zmoudwv:
MAnpo@opikn kat TnAepatikn, Xapokoneio laveniotniyio)

Mapakivnon Kalt £pyaclakn kavomoinon ot Anpocloug Opyaviopoug (Mpdypauua Metantuxiakwy
2noudwv: MAnpowopikn kat TnAsuatikn, Xapokoneio lMavemniotnpio)

H emidpaong tng mavonpiag tou COVID-19 otn Acitoupyia Twv EMIXEIPACEIS TpoWipwy (MBA
Emixeipnoswyv Tpoiuwv kat lewpyiag, Mewmoviko lNavemiotipio)

General Data Protection Regulation (GDPR) in Human Resource Management Industry (MBA, EAAnviko
Avoixto Mavemniotriyio)

Redesigning Human Resources Management in the post-Covid-19 era - Adopting a new normal in Public
Sector (MBA, EAAnVIkO Avoixto Mavemiotnpio)

Working mothers of toddlers in the Greek private sector: how could motherhood be encouraged within
the working environment and productivity be increased (MBA, EAAnviko Avoixto Mavemiotripio)

The multiple roles of admiration and disdain in the persuasive effectiveness of Corporate Social
Responsibility (CSR) campaigns (MBA, EAAnviko Avoixto Mavemiotnyio)
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3.2.4. EmiBAeyn Epsuvwy
Ixedlaopoc, EmiBAswn kat Zuyypa@n Epsuvwy tou Mpageiou Alacuvdeonc tou Mavemotnuiou Melpatwe

Emxelpnpatiky evBdppuvon Kat @UAO: UTApXOUCEG TACEIG KAl TAPAMETPOL YIA ATIOTEAECHATIKA
GUPBOUAEUTIKNA

‘Epsuva EmayyeApatikng Mopeiag twv Amogoitwy tou Mavemiotnpiou Nelpaiwg twv etwyv 2010-2014
‘Epeuva EmayyeApatikng Nopeiag twv Amogoitwy tou Mavemotnuiou Melpaiwg twv etwyv 2005-2009
AloAdynon Xmoudwy tou Mavemotnyiou Nelpalwg amd Toug Amogoltoug tou Idpupatog

2Toxol VEwv Amogoitwy Mavemotnyiou Nelpatwg

Algpelivnon TNG OTAONG TWV EMIXEIPACEWY AMEVAVIL OTNV amacxoAnon APEA kat atépwv amd
EUAAWTEC KOWVWVIKEG OPAOEG

3.2.5. Kpttig og Alebv Emiotnpovikd Meplodikd KATOmMIy MTPOCGKANGNG TWV EKOOTWY

ToUug

Kptiig oto meplodiko ‘The TQM Journal’, twv epyaciwy:

The Importance of User Generated Content - The Case of Hotels

Customer Loyalty Programs in the Health Services: Based on Relationship Marketing

Prioritizing Service Attributes for Quality Up-gradation of Indian Railway Stations

Drivers of Customer Satisfaction and Loyalty in swimming pools

The Effect of Experience Quality on Customer Perceived Value and Customer Satisfaction and its
Impact on Customer Loyalty

Kpttng oto meplodiko ‘International Journal of Business Science and Applied Management’, tng epyaciag:

Mediation-Moderation mechanism between the relationship of corporate social responsibility and
employee engagement

3.3. AI0IKNTIKO €pyo

Emotnpovikn YneuBuvn Npaktikig Acknong Tunpatog TouploTiKwy Zmoudwy (amdgaocn tng 2" tng
207%/10/2022 T'evikng ZuvéAeuong Tunpatog)

YnewBuvn ZUvdeong pe tnv Ayopd Epyaciag Tunpatog TouploTiKWyY Zmoudwy (amogacn tg 2" tng
2475/10/2024 Tevikng ZuvéAeuong TUAPATOC)

MéAog Emitpomig Mpaktikng Aoknong (Erasmus+ Placement)

AvanmAnpwpatiko péAog tng Emrpomig MNapakoAoubnong kat NapaAaBng yla Tnv mapoxn UTNPECLWY
oUVTAPNONG AVEAKUCTAPWY TwV KTipiwv tou Mavemotnuiou Melpaiwg dlapkelag £wg 31/12/2026
(Amépaon Ap. Mpwrt.: 202600120, Hu.Npwt.: 13/1/2026)

YnewOuvn dopyavwong Huepwv Kapiépag Tunpatog TouploTiKwy ZToudwv

4. ENATTEAMATIKH EMMNEIPIA
«210npodpopot EAAGadac M.A.E.»( 09.2025- YAuspa)

Avtunpoedpog kat Mposdpog Emtpomnng EAEyxou

Ave€dptntn Apxn Anpociwv Ecodwv (AAAE) -Kévtpo EAEyxou MeydaAwy Emixelpnoswyv (11.2014-7.2022)

EASyktpla Emixelpnocwy pe KUKAO epyactwy avw twy 10 k. Eupw

MNavemotuio Nelpawwe- Fpageio Atacuvosonc (1.2013-11.2014)

20pBouAog Emixelpnuatikotntag- Yneuduvn mpoBoAng Kat emKolvwviag

MpoBoAn Tou Mavemotnuiou Mepaiwg otnv ayopd pyaciac,
2xe0laopOg Kal UAOTIOINGCN oTPATNYIKNG HAPKETIVYK KAl HECWY KOWVWVIKAG OIKTUWONG,
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. ATOHIK Kal opadikr GUPBOUAEUTIKN o BEPATa MIXEPNPATIKOTNTAG,

. Alopyavwon eKONAWOEWY OE EMXEIPNHATIKOTNTAG,

. Ale€aywyn £peUvVwV 0 BEPATA EMIXEIPNPATIKOTNTAG, MOPEIAG ATOPOITWY KAl AVAYKWY-TACEWY TWY
EMIXEIPNOEWY,

. AVATITUEN CUVEPYAOLWY HE EMIXEIPAOELG KAl (POPEIC TOU Onpociou Topéa,

. Juvepydaoia pe oteAéxn avBpwmivou Suvapikou

MNavemotuo Nelpaiwe- Movada Katvotopiag kat Emixelpnuatikotntac (MoKEM) tou Mavemotnuiou Nelpaiwg
(5.2014 - 8.2014)
. Mapoxn ZUPBOUAEUTIKWY YTINpeolwy Kal Yrnpeowwy “Mentoring” og Bépata Emxeipnuatikotntag

Ta&dwrtikég Epmepieg E.E. -RunninGreece (7.2013-10.2014)

. 2Zuvioputpla SladikTuakoU Ta&lSlwTIKoU TPAKTopeiou pe €EEIOIKEUCN OTOUG aywveg OPOHOU Kal TG
TPWTNG NAEKTPOVIKNAG TAATPOPUAG Slaxeiplong Kal €MKovVwyiag aBANTIKwY aywvwy dpOHoU Kal avtoxng ot
0Ao Tov KOoHOo

Anpoc XaAavdpiou (1.2011 - 12.2012)
Avtidnpapxog OKovoplkwy, Alagavelag kal HAskTpoviking AlakuBépvnong
YmeuBuvn twv AleuBUvoewy OKOVOULIKWY YTINPESIWY Kat AvBpwivou AuvapikoU & Alolkntikwy YTINpeolwy

. Apeon emomTeia KAl EAEYX0G TWVY OLKOVOUIKWY, AOYIOTIKWY Kal (POPOAOYIKWY Bepdtwy Tou Afpou

. Aueon emonteia Kal €Aeyxog TNG cUVTAEng KAl Tapousiacn Kal atttoAdynon Tou £Tolou
looAoy1opoU Kat mpolmoAoylopoU (TPolimoAoylopog Uoug 62 K. EUpwW)

. Apeon smonteia Kat EAeyxo¢ OAwY TWV TUNHATWY TG AleUBuvong Okovopikwy, AledBuveng
AvBpwmivou Auvapikou (600 epyalopevol) Kat AoIKNTIKWY YTINPEGLWY

. Ixe0laopog Kat emiBAeWn TNg otpatnyIkng TexvoAoywy MANpo@optkng Kat Emkotvwviwy

MavemotAuto Nelpaiwe- Mpapeio Alacuvdeong (9.2009-12.2010)
YnewOuvn Mpageiou AtacUvoeong

. Opydavwon kat Aloiknon Mpageiou Alacuvoeongc,

. 2Xxe01AOPOG KAl CUVTOVIOHOG EKONAWGCEWY,

. IXe0lAoPOC Kat eMBAEWN oTPATNYIKNG HAPKETIVYK,

. ATOUIKN Kal opadIKl) GUPBOUAEUTIKI 0 BEPATA EMIXEPNPATIKOTNTAG

Owovopiko Mavemotnuto ABnvwv-Metantuxiako Mpoypappd Imoudwyv: AloKNTIKA TwV EmMXelpnoswy pe
Megbvn NpooavatoAiopo (7.2008-8.2009)
YnewOuvn Mpageiou kaplépag

. Opyavwon kat Aoiknon Mpageiou Kapiépag,

. MpoBoAn kat mpowbnon tou Mpageiou Kapiépag kat tou Metamtuxiakou Mpoypdupatog Zmoudwy
otnv eAAnvIKi Kat 8lebvi ayopd epyaciag,

. Zuvepyaocia Kat onpioupyia OIKTUOU cuvepyalOpeEVwY EAANVIKWY Kal OLEBVWV EMMXEIPACEWY,

. Alopydavwon ekONAWoEwY,

. Atopkn kat Opadiki cUPBOUAEUTIKN o€ Bépata OXETIKA HE TNV ayopd epyaciag otnv EAAGda kat

oT0 £§WTEPIKO

Mavemotuto Newpawwe- Fpapeio Alacuvdsoncg (4.2005-6.2008)
2UpBouAog Emxelpnuatikotntag

. Emkolvwyia kat mpoBoAn tou Mavemiotnpiou Melpalwg og POPEIg EMXEIPNHATIKOTNTAG, VEES
EMIXEIPAOELG, EMEVOUTEG,

. Alopyavwon EKONAWGCEwWY EMXEIPNUATIKOTNTAG,

. Atopikn Kat Opadikn cUUBOUAEUTIKN og BEPAta OXETIKA PE TNV EMIXEIPNUATIKOTNTA
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Apyoc Tumou tnc AvatoAnc E.M.E. (Etaipsia amodeAtiwonc tumou) (3.2006-4.2008)

Strategic Planning Manager

2xedlaopog, avamtuén Kat eMBAEWN TNG EMIXEIPNOLIAKAG OTPATNYIKAG,

Alapop@won kat emiBAsyn otpatnylkng AvBpwmivou Auvapikou (skmaideuon, Kivntomoinon,
emBpaBeuon),

Katdption emxelpnpatikou oxediou (Business Plan),

IXe0lAOUAC KAl GUVTOVIOHOG TG avadlopydavwaong tng etalpeiag alomowwvrag tnv TexvoAoyia Twv
MAnpo@opwy Kat Emkowvwviwy

Pharmaceuticals Roche (7.2006-12.2006)

CRM Business Analyst

Apyoc TUmou tnc AvatoAnc E.M.E. (Etaipsia amodsAtiwong tumou) (10.2000-4.2005)

Marketing Executive

o o

o

. ENIMOPO®QZH
‘AvolkTn & €€ Amootdoswc Ekmaideuon’ EAANvVikoU Avoiktou Mavemotnuiou (EAM)
‘Ekmaideuon Ekmaideutwv’ twv Npdfewv ‘Kévtpa Ala Biou Madnong-Npoypdappata EOvikng EpBéAciag &
Mpoypappata Tomkng EpBEAeiag AM7 & AN8’ , 15/3/2014-6/4/2014, ABrva
‘Alepelvnon eVaAAOKTIKWY TIpopnBeutwy, EEUTIVEG ayopEg Kal diampaypdtsuon’, INEMY, 31/10/2013 -
19/12/2013, ABnva

. AOINMO EMNIZTHMONIKO EPTO
.1. MgAéteg
Agapitou C. and Theofanides F.
‘Overview of Family Business Relevant Issues-Country Fiche Greece’
European Commission Enterprise and Industry Directorate-General, 2008,
H ouykekpluévn peAETn uAomolnBnke ota mAdiola Tou Eupwraikou £pyou ‘Family Business Relevant
Issues’ yia to diactnpa amod 01/02/2008 £wg 23/05/2008

.2. AKadnuaikég INUEIWOELG KAl Zuyypduuata

INUEWWOELG oTa MAaiola tou gabnpatog ‘Emxelpnuatikétnta’, yia to T.E.l XaAkidag ota mAaioia tou
£pyou ‘Avamtuén Apdoswv Emixelpnuatikdtntag and to TEl XaAkidag' (Baciko ocUyypapua)
INUEWWOEIC OTA TAdIold Twv oepvapwy ‘Emxelpnuatikotnta’, tou pageiou Alacuvoeong tou
Mavemotnuiou MNelpatwg

INUEWOoEIC ota TmAdicla tou pabnpatog ‘Avamtuén kat MapakoAoubnon Emixeipnolakwy
Mpoypappdtwy’ yla Tto AlamavemotnUako Awatunpatiko Mpoypappa MeTamtuxiakwy Xmoudwv
‘Tomkn Kat Nepupepeiakn Avamtuén kat Autodioiknon’ (Baciko cUyypappa)

INUEWWOELC oTad TAaiola tou padnuatog ‘Awoiknon Mpoowmikol’ yia to Anpoocto |.E.K Knoioiag
(Baciko ocUyypapua)

.3. Aoimmy Apaoctnplotnta
.3.1. Akadnpaikn Apactnplotnta

Emotnuovikn Ymeubuvn oto ‘Epyo: «MeAétn Aflomoinong Aladiktuakwy A€loAoynoswy MoAitwy yia
BeAtiwon Ymnpeowwv TomkAg Autodioiknong», Kévipo Epsuvwv Mavemotnuio Melpaid-lvotitolto
Tomkng Autodloiknong, (0tapkela:03/2026-5/2026)
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3.

3.

2.

3.

Epeuvntpla oto ‘Epyo: ‘GreCO - Green Cultural Oase tou mpoypdupatog European Urban Initiative -
Innovative Actions, European Commission (0tdpketa: 02/2026-12/2026)

MéAog Kputikng Emtpomnng: 19 Alaywviopog MoATIoTiKAG Kat Anploupytkng Katvotopiag, XUvdeopog
Afpwv Notlag Attikng (ZUANA) kat n Opdon umootnpléng Neoguolg Emixelpnuatikotntag Sydna-
Startups, 14 lavouapiou 2026, ‘I6pupa Euyevidou

BpaBeio KaAUtepng AidaokaAiag Ttou petamtuxiakoU pabhipatog «Opydvwon kat  Awoiknon
Emxepnoswyv> tou lMpoypdppatog Metamtuxiakwy Xmoudwv: ‘MAnpo@opikn Kal TnAepdatikn’ Tou
Xapokomeiou Mavemotnyiou

BpaBeio KaAUtepng AdackaAiag Tou HETAMTUXIAKOU padnuatog «Emixelpnolakn ZTpatnylkn» Tou
Mpoypdapparog Metanmtuxiakwy Zmoudwv: ‘Opydvwon Kat Awoiknon Emixelpricewv Tpo@ipwy Kat
lewpyiag’ tou MewmovikoU Mavemotnuiou ABnvwy

Yneubuvn Zuvedpiag : ‘Anpokpartia, avantuén kat ac@daleia: O poAog tng TomkAg Autodloiknong’,
(2017), Anpokpartia, avantuén kat ac@daAela: MoAtikn o cuvBnkeg aBeBaldtntag, TAKTIKO Zuvédplo
MEAZ, Navemotipio MNeAomovvioou, KopivBog 8-10 AskepBpiou 2017

JUHHETOXN OTIC EKMAIOEUTIKEG KAl EPEUVNTIKEG OPACTNPLOTNTEG ToUu MpoypdppaTog MeTAMTUXIAKWY
Imoudwv: Opydvwon & Awiknon Emixeipnoswy Tpo@ipwy Kat Mewpylag, Mewmovikd Mavemotiyio
ABnvwyv, Alyouotog - ZemtéuBplog 2014

IXxe0IAOPOC EKTTAIOEUTIKWY EVOTATWY, AELOAOYNCN AMOTEAECUATWY OTPATNYIKAG, oUuYypa®n UALKOU
yla AeAtia TUmou ota mAaicla tou épyou ‘Mponypévn MNepiBaAAovTikn Euaiobntomoinon moAlTwy-
WoktNTwv MMemix. Mepupépela Melpald pécw £vog eu@uoug cuotnupatog MAnpoeopnong Kat
Ekmaideuong’ (BIOMEIPAIAY) Kévtpo Epeuvwy Mavemotipio Melpaiwg, louAlog 2010-AmpiAiog 2011
Alopyavwon AlaywviopoU Emixelpnuatiking 16éag, Ixedlaopog Kal opydavwon Ttwv Opdoswv
ongooldtnTtag Kat mpoBoAng, Anuwoupyia TeplEXOPEVOU yla To OIKTUAKO TOmo tng Opdong TEI
XaAkidag ota mAaiola tou épyou ‘Avamtuén Apdoewv Emixelpnuatikotntag amé to TEl XaAkidag’,
loUviog 2008- ZemtéuBplog 2008

Alalé€elg

‘Family Business in Greece’, research presented at the workshop Family Businesses and SMEs
organized by the Organization of the Black Sea Economic Cooperation (BSEC) and Konrad-
Adenhauer-Stiftung (KAS), 7 - 9 October 2013, BSEC Secretariat, Istanbul

‘NMpowbnon tng Emxelpnuatikdtntag péow tng Ymnpeoiag Emixelpnuatikotntag tou [pageiou
AwaoUvoeong tou Mavemotnuiou MNelpaiwg’, ‘Money Show 2008°, 2-3 deBpouapiou 2008, Zammelo
Méyapo AiyAn Zammeiou

‘Ekmaideuon otnv Emxepnuatikotnta & Emxelpnuatikdtnta otnv Ekmaidsuon’, ‘4o Avoixto Forum
yla tv AmacxoAnon & Emxelpnupatikotnta’, 17-18 Maptiou 2006, Kévipo AmacxoAnong kat
Emxelpnpatikotntag (K. A. E.) ABrvag, TexvomoAig Anpou ABnvaiwy

AAAN Apaoctnplétnta

EkAeypévn Anpotikn ZUpBouAog Afpou XaAavopiou (2019-2028)
MéAog Tou EmomtikoU ZupBouAiou tng Mepupepelakng ‘Evwong Anpwy Attikig (M.E.A.A) (2024-2028)
Méhog tng Emtporig Evépyetlag kat NepiBaiiovrog tng Kevipikng ‘Evwong Anpwy EAAGdag (K.E.A.E.)
(2024-2028)
MéAog Tou EmotnpovikoU XupBouliou tou lvoTtitoutou TomkAg Autodioiknong (1.T.A.) (2024-2028)
MéAog Tou Zuveéopou Anpwv yua tnv Mpootacia kat AvamAaon tou MevteAikou (Z.M.A.M.) (2024-
2028)
MéAog tou XupBouAiou Xuvdeong pe tnv Mapaywyn kat tnv Ayopd Epyaciag (Z.X.M.A.E.) tng
Mepupépelag Bopeiou Atyaiou (2024-2028)
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e Exkmpoowmog tng Mepupepelakng ‘Evwong Anpwv Attikng (M.E.A.A) tou ZuvtoviotikoU Opydvou
MoAtikng Npootaciag twv MNepupepelakwy Evotitwy tng Attikng (2024-2028)

7. AKAAHMATKEX & EMIZTHMONIKEX AIAKPIZEIZ - YIOTPO®IEX

e BpaBeio KaAutepng AdackaAiag yia Tto pddnua ‘Emixelpnolakn Xtpatnylkn’ oto [Mpoypappa
Metantuxiakwy XImoudwy ‘Opydvwon Kat Atoiknon Emixelpnoswv Tpogipwyv kat Mewpyiag’ tou
Mewmovikou Mavemotnuiou ABnvwy yia ta akadnpdaika £tn 2019-2020, 2024-2025

e BpaBeio KaAltepng AwdackaAiag ywa to pddnpa ‘Opydvwon kat Awiknon Emixelpioswy’ oto
Mpdypapgpa Metanmtuxiakwy Xmoudwv: ‘MAnpo@opilkny  Kat  TnAepatikn’ Tou XapoKoTEiou
Mavemotnuiou yla ta akadnuaika £tn 2020-2021, 2021-2022, 2022-2023

e TwnTko BpaBeio KaAutepng epeuvnTIKAG epyaciag amd to Konrad-Adenhauer-Stiftung (KAS) oto
mAaiolo tou BiBAiou ‘Family Businesses and SMEs in the BSEC Region’ tou Konrad Adenauer
Stiftung, 2014

e lIopupa Kpatikwyv Ymotpopiwy (IKY) yua Tig KaAutepeg emAOCELG KATd To akadnpdiko £tog 1999-2000

e |KY-Mpoypappa ‘Socrates-Erasmus’ yla e€aunvn @oitnon oto mavemotiyo Vrije Universiteit Brussel
Twv BpuEeAAwyv tnv mepiodo lavouapiou 2002-louAiou 2002

8. AOINA ZTOIXEIA
8.1. Téveg N wooeg
e AyyAka: Aplota - Katoxog MetantuxiakoU AtmAwpatog oto Hvwpévo BagoiAelo
e Tleppavikd : KaAd - Katoxog AitmAwpartog: Grundstuffe, Goethe Institut
8.2. Emiotnpovikég - EmayyeApatikég Evwoelg
o Owovoplko EmpeAntnplo EAAGOag (OEE)
« ERENET-Entrepreneurship Research and Education Network of Central European Universities

8.3. EmayyeApatikoi TitAol
Adela Aoknoewg OtkovopoAoyikou EmayyéApatog
Owovopikd EmpeAntiplo tng EAAGSag
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