AAKpRAvN MkpitdaAn
Emntikoupn KaBnyntpla
TuApa Touplotikwy 2Ztouvdwy, Mavermothuio MNepawwg

email: agritzali@unipi.gr

Google Scholar: https://scholar.google.com/citations?user=Q-hoiiYAAAAJ&hl=en&oi=ao

AMNAZXOAHzH

09/2026 - onuepa Emikoupn Kabnyntpua
TuAua TouploTtikwy Znoudwyv, NMavemotuo Mepawwg, EAAGda

lN'vwotiko avtikeipyevo: Mapketivyk EWdkwy kat EvaMaktikwy Mopdwv Toupiopol (PEK
Aloplopov: 4108/1/24-08-2026)

07/2021 - 08/2026 Enikoupn Kadnyntpia (He povipotnta)
TuARua TouplopoU, Iovio MavemotAuo, Képkupa, EAAGSa

l'vwotikoé avtikeiuevo: Mdapketivyk TouploTikwy lMpooplopwy kKat Ynpeowwyv AnPIOUPYLIKAG
Owovopiag (PEK Aloplopou: 1644/T/15-10-2020)

Kupta kabBrnkovra: (a) Akadnuaikr Zuvvrtoviotpia [Mpoypdupatog Alebvoug Kivntikétntag
Erasmus+, (B) Ymeubuvn Mpoypaupatog Mrtuxiakwy Epyacwwyv, (y) MéAog twv Emtpormwy:
Adaktoplkwy 2moudwyv, [Mpaktikng Aoknong, MNpoBoAng kat EEwotpedelag, Katdaptiong
Mpoypdppatog 2moudwyv, [Mevraetoug [Mpoypappatiopol, OMEA (Opddac Eocwteplkng
A&loAoynong), (8) Mélog tng Emtpomig HBWkN G kat AsovtoAoyiag tou .M., (€) Awddokouvoa 5
Habrpata (TPoTTuUXLaKA KAl HETATITUXLAKA).

09/2018 - 07/2021 Enikoupn Kadnyntpia - Senior Lecturer in Tourism

School of Hospitality and Tourism Management, University of Surrey, UK
02/2014 - 08/2018 Aéktopag - Lecturer in Tourism

School of Hospitality and Tourism Management, University of Surrey, UK

Kupta kabnkovta: (a) Akadnuaika YmevBuvn tou Metamtuxlakol [Mpoypdppatog MSc in
International Tourism Management, (B) YrteuBuvn Mpoypdupatog Metamntuxiakwy Alatplpwy,
d1ddackouod 6 pabnpata (TtPOoTITUXLAKA KAl JETATITUXLAKA).

ErumAgov kabnkovta: (a) YmevBuvn oe B€pata Akadnuaikng Akepaiotntag éottntwy, (B)
ETtiBAePn S1OAKTOPIKWY Kal HETATITUXIAKWY dlatplBwy, (y) YrtevBuvn MNeplodikou 2xedlacpou
kat AvaBewpnong 3 Metamtuxlakwy Mpoypappdtwy, (8) Opyavwon opAlwy Kal GoltnTiKwyY
Ta&ldlwy ota mMAaiola padnudtwy, () EmiBAedn mpakTikwy epyactwy ¢ottntwy, (ot) Avamtuén
VEWV TIPOYPAUHATWY Kal Hadnuatwyv.

Motomoinon Atdaktikic Ikavotntac: Graduate Certificate in Learning and Teaching, University
of Surrey.

02/2012 - 02/2014 EpevuvntpLa, Creativity Marketing Centre (CMC), ESCP Europe Business



School, UK

Kupta kaBrikovta: EpeuvnTpla o€ TPOYPAUHATA OXETIKA UE TN CUAAOYLKNA ONULOUPYLIKOTNTA KAL TN
ouv-dnuloupyia agiag oe dladIKTuakeC TAAThOpHEG dSNUIOUPYLKAG OLKoVopiag.

ErumAgov kaBrikovta: (a) MéAog tne WOPUTIKAC opddag Tou Kévipou Anuloupylkol MApKeTIVYK
(Creativity Marketing Centre at ESCP Europe Business School), (B) YrteuBuvn yia tn dnuoupyia
NG ETALPLIKAG TAUTOTNTAC Kal TNC OLadIKTUAKN G TAaTdOppag Tou KEvtpou, (y) Zuv-dlopyavwpla
tng Huepidag pe 6€pa “Big Data and Marketing: From Analytics to Creativity” (loUviog 2012), ()
AdAdokouod oTo Kahokalpvo oxoAsio petamntuxlaknig ¢oitnong.

EPEYNHTIKA ENAIA®EPONTA

MdapkeTivyk Touplotikwy MNMpooplopwy, Elkova Mpooplopov, MApKeTIVYK Katl Biwolpotnta, Zuv-
dnuoupyia A&lag otov Touplopod, Kivnuatoypadikog Touplopog, Touplopocg kat Mot KouAtoupa.

2MOYAEz

10/2010 - 01/2014 PhD in Management, Cass Business School, City University London, UK
(AOATATII: 7-1-2428)

TitAoc Atdaktopiknc AtatptBng: Examining the role of popular culture in the evolution of product
markets: A story about Hollywood movies and travel destinations.

ErmupBAEmovtec: Professor Joseph Lampel kat Professor Caroline Wiertz.

10/2009-10/2010 M.Res. in Management, Cass Business School, City University London,
UK

09/2008 - 09/2009 M.A. in Creative and Media Enterprises, Centre for Cultural Policy
Studies, University of Warwick, UK (AOATAIN: H7.1M68/2020)

09/2003 - 09/2007 Mtuxio Mapketivyk kat Emkowwviag, Owovouwkéo Mavemotnplo
ABnvwyv, EAAGSa

EPEYNHTIKEZ EPTAZIEZ ZE AIEONH EMIZTHMONIKA NMEPIOAIKA

J1. Luong, V. H., Manthiou, A., Gkritzali, A., & Klaus, P. (2026). Value co-creation in regenerative
tourism: A profound impact on tourists. Tourism Management Perspectives (ABS 2), 63,
101494.

J2. Fragkoudi, V., & Gritzali, A. (2026). “Heritage-Led Urban Regeneration and Institutional Logic:
A Comparative Analysis of Tobacco Warehouses Across Europe”. Tourism and
Hospitality, 7(1), 9.

J3. Vogklis, K & Gkritzali, A. (2024). “The risk of local crises for destination image”. Annals of
Tourism Research (ABS 4). 107(C).

J4. Gkritzali, A. (2023). “On-screen tourism and destination development; a sociocognitive
approach”. Scandinavian Journal of Hospitality and Tourism (ABS 2). 1-17.

J5. Li, S., Tian, W., Lundberg, C., Gkritzali, A., & Sundstrom, M. (2021). “Two tales of one city:
Fantasy proneness, authenticity, and loyalty of on-screen tourism destinations”. Journal of



Travel Research (ABS 4), 60(8), 1802-1820.

J6. English, R., Font, X., Tian, S. & Gkritzali, A. (2021). “Value co-creation in sustainable tourism:
A service-dominant logic approach”. Tourism Management (ABS 4). 82, 104200.

J7. Smit, B., Melissen, F., Font, X. & Gkritzali, A. (2021). “Designing for experiences: a
metaethnographic synthesis”. Current Issues in Tourism (ABS 2). 24(21), 2971-2989.

J8. Gkritzali, A., Mavragani, E. & Gritzalis, D. (2019). “Negative MWOM and value co-destruction
during destination crises”, Business Process Management Journal (ABS 2). 26(4), 839-
856.

J9. Sangkaew P., Jago L. & Gkritzali, A. (2019). “Adapting the Technology Acceptance Model
(TAM) for business events — the event organizer perspectives”, Event Management (ABS 2).
23(6), 773-788(16).

J10. English, R., Font, X. & Gkritzali, A. (2018). “Mainstreaming sustainable tourism with user-
centered design”, Journal of Sustainable Tourism (ABS 3). 26(10), 1651-1667.

J11. Gkritzali, A. (2017). “Online Destination Sentiment Recovery During a Sustained Crisis”.
Annals of Tourism Research (ABS 4). 66, 183-185.

J12. Gkritzali, A., Gritzalis D. & Stavrou V. (2017). “Is Xenios Zeus Still Alive? Destination Image
of Athens in the Years of Recession”. Journal of Travel Research (ABS 4). 57(4), 540-55.

J13. Gkritzali, A., Lampel, J. & Wiertz, C. (2015). “Blame it on Hollywood: The Influence of Films
on Paris as Product Location”. Journal of Business Research (ABS 3). 69(7), 2363-2370.

EPEYNHTIKEZ EPTAZIEZ ZE KEDAAAIA BIBAIQN

BC1. Vogklis, K., Gritzali, A., & Beneki, C. (forthcoming). “Algorithmic Placemaking: Al, Affect,
and the Mediation of Place in Contemporary Culture.” In D. Skandali, P. M. Pardalos, & M.
Tsioufis (Eds.), Al and Optimization in Marketing. Springer Optimization and Its
Applications, Vol. 246. Springer. (Chapter 22).

BC2. Tian, W., Lundberg, C. & Gkritzali, A. (2024). “Millennials' Responses to Popular Culture-
Induced Visual and Verbal Cues: An Eye-Tracking Investigation”. In Touristic World-Making
and Fan Pilgrimage in Popular Culture Destinations, Tourism and Cultural Change
Series. Channel View Publications.

BC3. Sangkaew, P., Jago, L. & Gkritzali, A. (2022). “Technology innovation in business events”.
In The Routledge Handbook of Business Events (178-187). Routledge.

EMIZTHMONIKH EMIMEAEIA BIBAIQN

BE1. Kotler, P., Bowen, J., Makens, J. & Baloglu, S. (2019). MdpkeTivyK TOUPLOHOU Kal
dWoéeviag. ABriva: Broken Hill Publishers Ltd. Emiotnuoviki EmipéAela tng €kdoong ota
EAMnvika: Xpnotou E., BitouAaditn O., ArtootoAdkngA., kpitZaAn A.

BE2. Sachdev, R. (2025). Wndwakd Mdpketivyk. ABnva: Ekdooelg Kpitikn. Emotnuoviki
Emupélela tng €kdoong ota EAAnvikd: Anuntpuadng 2., kpitaAn A., TooupéAia M.,
PnyomouAogK.



EMIZTHMONIKH EMIMEAEIA EIAIKQN EKAOZEQN AIEONQN EMIZTHMONIKQN
MEPIOAIKQN

SI1. Special Issue on “Rethinking Destination Planning Through Sustainable Local
Development”, Tourism and Hospitality, MDPI. Guest Editors: Sarantakou E., Gkritzali, A.
and Varelas, S.

EPEYNHTIKEZ EPTAZIEZ ZE NMPAKTIKA AIEONQN EMIZTHMONIKQN 2YNEAPIQN

CP1. Vogklis, K. & Gkritzali, A. (2023). “Too hard to die? The evolution of Corfu’s destination
image through three consecutive crises”. In 11" International Conference on
Contemporary Marketing Issues Conference Proceedings, 65.

CP2.Vogklis, K., Giotis, G. & Gkritzali, A. (2023). “A Comprehensive Study of Empirical Literature
on Airbnb Reviews”. In 11th International Conference on Contemporary Marketing
Issues Conference Proceedings, 483.

CP3. Chen, Y., Tussyadiah, |. & Gkritzali, A. (2019). “Service Failure in Peer-to-Peer
Accommodation: Mining Evidence of Negative Experience”, in Proc. of the 24" Annual
Graduate Education and Graduate Student Research Conference in Hospitality and
Tourism. University of Houston, USA.

CP4. Skiadopoulos, G. & Gkritzali, A. (2018). “What are the different perceptions regarding
Rhodes’ desti-nation image between its tourism stakeholders and the potential targeted
domestic and international tourists?”, in TOURMAN 2018 Conference Proceedings “In
search of excellence in tourism, travel and hospitality”, 449, Rhodes, Greece.

CP5. Gkritzali, A., Voyer, B., Taillard, M. & Glaveanu, V. (2014). “Value Creation and
Consumption: When Consumer Creativity Generates Value in Online Forums”, in NA -
Advances in Consumer Research (ABS 2), Vol. 42, eds. J. Cotte and S. Wood, Duluth,
MN: Association for Consumer Research, 381-385.

CP6. Gkritzali, A. & Taillard, M. (2013). Creative Consumers Cook Up Value in Conversations, in
e-European Advances in Consumer Research (ABS 2), Vol. 10, eds. G. Cornelissen, E.
Reutskaja, and A. Valenzuela, Duluth, MN: Association for Consumer Research, 234-235.

EPEYNHTIKEZ EPTAZIEZ ZE AIEONH EMIZTHMONIKA ZYNEAPIA

C1. Fragkoudi, V., & Gkritzali, A., (2025). “The Impact of Heritage-Led Urban Regeneration on
Destination Identity and Destination Marketing: Stakeholders’ Perspective — The Case of the
Tobacco Warehouse in Kavala”. 2nd OPEN-AIR CITIES International Conference: Local
and Regional Sustainable Development and Urban Reconstruction, Harokopio
University, Athens, Greece.

C2. Gkritzali, A., Mavragani, E. & Gritzalis, D. (2018). “Negative MWOM and value co-destruction
for destinations”, The 3rd Annual Conference of the International Place Branding
Association (IPBA), Macau, China.

C3. Gkritzali, A. (2018). “Value co-destruction in destination crises; a Twitter narrative”,
American Association of Geographers Annual Conference, New Orleans, USA.

C4. Gkritzali, A., Morgan N. & Kinchin I. (2017). “Pedagogic frailty and conventional wisdom in
tourism”, 7™ International Critical Tourism Studies Conference, Palma de Mallorca,
Spain.



C5. Gkritzali, A. & Gritzalis D. (2017). “Economic disruption in Athens as a city destination; a
residents’ perspective”, European Cities Marketing International Conference and
General Assembly, Dubrovnik, Croatia.

C6. Gkritzali, A., Mavragani, E. & Gritzalis, D. (2016). “A first step towards understanding
residents’ destination image; the case of Athens’”, SHTM Conference ’Making an impact:
Creating constructive conversations’, University of Surrey, Guildford, UK.

C7. Gkritzali, A., Lampel, J. & Wiertz C. (2016). “From Paris with Love”, 11" Annual International
Conference in Tourism (ATINER), Athens, Greece.

C8. Gkritzali, A., Lampel, J. & Wiertz C. (2014). “An introduction to film locations as aesthetic
stereotypes”, 4" INTERREG Conference ’Global culture and creativity: from design to
innovation and enterprise’, Winchester, UK.

C9. Gkritzali, A., Lampel, J. & Wiertz C. (2013). “The birth of a story; how markets influence
popular culture projections”, 29" European Group of Organisation Studies (EGOS),
Montreal, Canada.

C10. Tailland, M. & Gkritzali, A. (2013). “A recipe for value: creative consumer conversations”,
42" European Marketing Academy Conference (EMAC), Istanbul, Turkey.

C11. Gkritzali, A., Lampel, J. & Wiertz C. (2013). “Travel and tell; the birth of a Hollywood story”,
3" INTERREG Conference ’Creative Industries: Think Tanks for Innovative Practices in
Management, Strategy and Organisation’, Deauville, France.

C12. Doctoral Research Consortium (2012). 72" Annual Meeting of the Academy of
Management, Boston, USA.

EPEYNHTIKA MPOrPAMMATA

09/2026 - onpepa Mepidpéperaloviwv Nowv

TitAoc: “MODICITA - Alaxeiplon UTIEPTOUPLOUOU: HLa HEAETN oLuyXwWvVeLoNC OEBOUEVWY HE TN
XpPHAon omTikwy alcdntipwy, edappoywyv GPS yla kivntd tnAEdwva kat dedopEVWY TTAOAYNOoNG
yla Tnv mapakoAovuBnon tng KukAodoplakng cupdopnong os TouploTika aglobeata tng MIN.
AYIM”

PoAoc: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétnc.

Kupta Kabrnkovra: MeAétn umeptouplopol otnv Képkupa: KaAég mpaktikég yla amoduyn
oupdopnong pe tn Bonbela dedopevwy alcbBNTApwy Kat dedopevwy KukAodopiag M.1.1.1-
MeAETN ETUMTWOEWY UTIEPTOUPLOHOU (KUKAOGDOPLAKAC cUUPOPNONG) o OAEC TIC TITUXEC TNC
Blwwoung Touplotikng Avamtuéng

06/2026 - cnuepa CADMUS European Project

TitAoc: “CADMUS - Cultivating Cybersecurity Defense Expertise with Mindful Readiness and
Skills” (Digital Europe Programme).

PdAoc: Epmtelpoyvwpovag Emikowvwviag kat Ataxuong.

Kupta KaBrkovta: Avamtuén kat uAotoinon dpdceswyv EMKOWVWVIiag kat didxuong, apaywyn
PYndLakov TEPLEXOUEVOU Kal TtPowBNTIKOU UAIKOU, GUVTOVIOHOC TNE dLadIKTUAKN G Ttapouaciag
Kal Tou KavaAwou YouTube tou €pyou, tapakoAoUBONGoN Kal CUYKEVIPWTLKN Kataypadn twv



dpdacewyv dlaxuong Twv eTaipwy, CUPBOAN oTn cuvtaén MapadoTEWV Kal EKBEcewV TTpoodou,
KaBwg Kat oTig cuvavinoelg afloAdynong tou pyou.

01/2026-12/2026 Erasmus+

TitAoc: “BIAD - Al-Driven Skills Development for Tourism and Hospitality: Bridging the Industry-
Academia Gap”

PoAoc: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétng.

Kupta kabnkovta: ZupyPoAr otnv KAAdIKA Kal Tepldepelakn avaiuon Twv eMeiPewv oe
PYNodLakeEg de€LOTNTEC OTOV TOPEA TOU TOUPLOHOU Kal TG phoeviag, kabwe Kal otnv e§€taon tng
UPLOTAPEVNC EKTTALDEVTIKNAG KAl ETUHOPPWTIKNAC TPOCdOPAC OE OXECN HE TIC AVAYKEC TIOU
evioTioTNKav. 2UHPPETOXH OTn ouvBeon Twv supnudtwy yla ta nmapadotéa D2.1 kat D2.2.
2UPBOAR OTNV TTPOCAPHOYN HABNOLAKWY CEVAPIWYV KAl TIEPLEXOHEVOU TIPOYPAHHATWY CTIOUd WV
oTo TAaiolo NG ekmaideuong oTov TouPLoPO Kal tn dlhoevia. ZUPPETOXN OTOV TIPOCOLOPLOUO
TwWV TIPOodIA Kal TwV HabNoLaKWY avaykKwy TwV EKTIAdEVOHEVWY, KABWCE Kal oTnv posTolpacia
Twv tapadotéwyv D3.1 kat D3.2.

01/2026 - 08/2026 ZupuBouAsutiko’Epyo yia to Yrioupyeio Touplopol

TitAo¢: «ZupBoUAeUTIKEG YTiNpeoieg yia tn Awaxeiplon Mpooplopwy — Yogpyo 1 “Alaxeiplon
Mpooplopwyv”, Apdon 16931 “Touplotikn Avdamntuén”, Tapeio Avakapng kat AvOEKTIKOTNTAC
(Ymoupyeio Touplopov)»

PdAoc: AveEdaptntn Epmelpoyvwpovag Alaxeipiong Touplotikwy MNMpooplopwy.

Kupta kabrkovta: ZxedlaopOg KAl LAOTIOINON EKTTALOEUTIKWY TIPOYPAUHATWY YLd TOUPLOTIKOUG
TtpooplopouLg otig Mepldpépeleg 2 kat 4 Tou €BVIKOU €pyou, avATITUEN EKTTALDEUTIKOU UAIKOU,
dlacdAAlon TNG CUPHOPPWONG HeE TIg Tpodlaypadeg Tou Youpyeiou Kal tTa tapadotéa Tou
€pyou.

01/2024 -07/2024 World Tourism Organization (UN Tourism)

TitAoc: “UNWTO Technical Assistance for the Tourism Development of Thassos, Greece”.
PoAAoc: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétnc.

KUpta kabrikovta: ZXedlaopog Kal eKTtOvVNon oAOKANPNG TNG HEAETNG

02/2022 -12/2024 Erasmus+
TitAoc: “Kowvo Aladiktuako Mabnua otn Biwoiun Alaxeipton twv Touplotikwy MNMpooplopwy”.
PoAoc: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétnc.

Kupta kabrikovta: Zuppuetoxn otnv avamtuén tou mpodiA tou 2teAexoug Biwotpou Touplopol
KAl 0ToV oXedlaoHo Kal opyAvwaon Tou KolvoU dLladikTtuakoU pabnuatoc.

4/2023-9/2023 Ymoupyeio Wnolakng AtakupBEpvnong
TitAoc: “AcddAela oto Metaverse Aladiktuo Neag Meviag”.

PoAoc: ZtéAexog TouploTikoU MAPKETIVYK.



Kupta kabrikovra: Zxedlaopog kKal LVAoToinon tng HEAETNG OXETIKA HE TNV acddAela oto
Metaverse 0ToV TOUPLOHO KAL TO TOUPLOTIKO HAPKETLVYK.

03/2022 - 07/2022 World Tourism Organization (UN Tourism)

TitAoc: “UNWTO Technical Assistance for the Covid19 Tourism Recovery for Skiathos, Greece”.
PoAoc¢: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétnc.

KUpta kabrikovta: ZXedlaopog Kal eKTtovnon oAOKANPNG TNG HEAETNC.

10/2018 - 03/2019 Mindhaus/ ZETE

TitAog: “MeAétn TEPIBAMOVIIKWY UTIOOOHWY YA TOUC MIKPOUCG €AANVIKOUCG VNOLWTIKOUG
TtpoopPLoPOoLC”.

POAoc: ZtéAexog ZTpatnylkng MeAétnc.
KUpta kabrikovta: Zxedlaopog Kal eKTtovnon oAOKANPNG TNG HEAETNC.

11/2016 - 03/2017 Municipality of Barcelona, Spain

TitAog: “Sustainable tourism marketing guidelines for the city of Barcelona: design,
benchmarking and implementation plan”.

PoAAoc: ZtéAexog ZTpatnylkng Kat Avamtuélakng MeAétnc.

KUpta kabnkovta: Zxedlaopog Tng HEAETNC Kal EKTtovnon Tou benchmarking report.

02/2014 - 04/2014 Union of European Football Associations (UEFA)
TitAoc: “The value of tourism destinations sponsoring football clubs”.
POAoc: ZtéAexog ZTpatnylkng MeAétnc.

Kupta kabnkovta: AvaAuon tng UPLOTAPEVNC KATAOTACNG OXETIKA PE TN Xopnyla TOUpLOTIKWY
TIPOOPLOPWYV o€ TTod0odALPIKEC OPADEC.

10/2007 - 02/2008 SPIDER Project, COOP Programme, 6th Framework Programme, EU

TitAoc: “’Advertising, Promotion and Billing Strategies of the Greek ISP and VolP Service
Providers in Greece (2006-2008)”.

POAoc: ZtéAexog ZTpatnylkng MeAétnc.

KUpta kabrikovta: ZXedlaopOCg KAl EKTIOVNON MEAETNG OXETIKA HE TIC TIPAKTIKEC dladrpiong Kal
tpowbNnongc.

EMIZTHMONIKA BPABEIA

02/2019 - 09/2019 Faculty of Arts and Social Sciences, University of Surrey
FASS Research Fellowship Award.



AIAAKTIKH EMIIEIPIA

09/2022 - onpepa lévio Maveniotipio, EAAGSa

Mabnuata: Ewaywyny oto Mdpketwvyk, Mdapketivyk TouploTtikwy Ymnpeowyv, Wnolako
MdpkeTivyk otov Touplopo, Alaxeiplon Touplotikwy MNpooplopwyv, Management and Marketing
of Cultural Heritage.

[1r1z: Touplopou

AlMZ: Wnoakeg Texvoloyieg otn Aloiknon tng Proeviag kat tov Touplopd, MA in Security
and Cultural Heritage Studies

01/2024 - 06/2024 Avouixto Mavemotnuio Kompou, Kompog

Ma6nuarta: Emkowwvia kat Mdapketivyk Meplexopévou (ENAG12), MdapkeTivyk Kat ETikowvwvia
(EAMB22)

M2 Erukowvwvia kat Néa Anpootloypadia

07/2023 - cnuepa Owkovouiko Maveniotiuio ABnvwy, EAAAda

Ma6nuarta: Emixelpnolako MepiBdAiov kat Emtikowvwvia

M2 Avamttuén kat AoddAeta NMAnpodoplakwy ZUoTNHATWY

(BpaBeio KaAutepnc AtdaokaAiac 2023/24 kat 2024/25 ue aétoAdynaon 4.91/5)

10/2018 - orjpepa EAAnvikS Avolkto MNavemotiuio, EAAGSa
Ocuatikn Evotnta: Touplotiko Mapketivyk Popewv, Opyavwoewy Kat ETiixeprnoswy (ATE6G1)
[MZ: Aloiknon Touplotikwy Emixelpnoswy (ATE)

Ocuatikny Evotnta: Awoiknaon Touptotikwyv @opewv kat Opyavicuwv (AIT31), Awaxeipion
Touplotikwy Mpooplopwy (AIT83)

[1r12: Awoiknon Touptlopou (AIT)

02/2014 - 07/2021 University of Surrey, Guildford, UK

Ma6nuarta: Destination Management and Marketing, Tourism Services Marketing, Research
Methods, Strategic Marketing and Brand Management, Strategic Brand Managementin Tourism,
Tourism Management, Destination Management

[riz: BSc in International Tourism Management

MMz: MSc in International Tourism Management, MSc in Strategic Hotel Management, MSc in
International Hotel Management

11/2017 - 11/2019 AAe§avdpeto TexvoAoyiko'l1dpupa Oeacalovikng, EAAAda
Mdabnua: Mapketivyk kat Atoiknon Touplotikwy MNMpooplopwy

[MZ: Aloiknon TouploTikwy Emixelprioewyv kat Opyaviopwy



04/2016 - 06/2020 AweOveg Mavemotnuio EAAAdog, EAAGSa
Mda6nua: Destination and Event Development

lMz: MSc in Hospitality and Tourism Management

01/2012-01/2014 ESCP Europe Business School, UK
Ma6nuarta: Introduction to Creativity Marketing, Business Simulation

Mz: MSc in Creativity Marketing
10/2010 - 12/2013 Cass Business School, City University, London, UK
Ma6nuarta: Principles of Marketing, Business Management, Professional Skills

[riz: BSc in Management, BSc in Business Studies

ANAMNTY=H NMPOrPAMMATQN ZIMNMOYAQN

02/2014 - 07/2021 University of Surrey, Guildford, UK

MBus in International Tourism Management/ International Hospitality Management —
tetpactec  Mpoypaupa Zuvduacpol [pomtuxlakwy Kal  Metamtuxlakwy  Zmoudwy,
ETKUPWONKE Kal ektovnOnke to 2015.

Euromaster in International Tourism Management - dietéc Mpoypappa Metamtuxlakwy
2moud WV (ETKLUPWONKE Kal ektovnOnke to 2017).

MSc in Strategic Tourism Management and Marketing — lNpoypappa Metamtuxlakwy
2moudwvV (ETKUPWONKE Kal ektovnOnke to 2018).

EMIBAEWH NTYXIAKQN/METANTYXIAKQN EPTAZIQN KAI AIAAKTOPIKHZ EPEYNAZ

07/2021 - 08/2026 I6vio Maveniotipio, EAAGda
Yrte0Ouvn Mpoypapuatog MNrtuxiakwv Epyactwyv

Kupta kabnkovta: Mpoypauuatiopog, oxedlaocuocg katl emiBAsen tneg dladlkaoiag ekmovnong
TITUXLAKWYV €pyactwy tou MM Touplopou.

EmtiBAcsPn mruxiakwv egpyacwwv oto [MNZ Touplopol (meplocodtepeg amd 20 datpipec,
OUVOAIKA).

EntiBAcsPn 313akToplKNG £peuvag (KUpLa emiBAETTovoa)
— Baowkn ®paykoudn (ZemtepuPplog 2022 — onuepa)

Ocua: Emavaxpnon BlOPNXAVIKAG KANPOVOULAG KAl avamtuén Touplotikol Tpooplopou. H
TepimTwon Twy Kanvanodnkwy tng Kapaiag.

— NwkoAaog Mrtavog (ZemteuBplog 2022 — onuepa)

O&cua: O pOAoC TNC AUAN TTOALTIOTIKN G KANPOVOULAG OTNV avATITUEN TAUTOTNTAG TTPOOPLCHOU KAl
TOU 0AOKANPWHEVOU TouploTikoL brand. H mepimtwon tng Képkupac.



— Mapia ZnoomouAou (ZemtéuBplog 2022 — onuepa)

O&ua: TautoTNTA TTPOOPLOHOU Kal avATtTtuén oAOKANPWHEVOL TOUPLoTIKOU brand. H mtepimtwon
™n¢ Mavnc.

— Baowkn Koutpopdvou (ZemtéuBplog 2023 — onpepa)

Ocua: AvATTUEN TOUPLOTIKOU TIPOOPLOHOU HECW TOAITIOTIKWY eoTIBAA. H mepimtwon tou
deotBAA ABnvwy kat Emdavpou.

10/2018 - 09/2022 EAAnViIKO Avolkto MNavemotiuio, EAAGSa

EntiBAcsPn petantuxiakwy dtatpipwyv oto NM2Z Aloiknon TouploTtikwy Emixelprnoswv.

04/2016 - 09/2021 AweOveg Mavemotnuio EAAAdog, EAAGSa

EntiBAcePn petantuyxiakwy dtatpiBwyv oto NM2 MSc in Hospitality and Tourism Management

02/2014 - 07/2021 University of Surrey, Guildford, UK
Yrte0Ouvn Mpoypdappatog Metantuxltakwy Atatptlpwy

Kupta kaBrkovra: Mpoypaupatioyog, oxedlacpog Kal TiBAsn tng dladlkaciag HETATTTUXIAKWY
dlatplBwy OAWYV TWV PETATITUXIAKWY GOoLTNTWYV TOU TURHatog (200-250).

EntifAcsPn petantuxiakwy dratplpwyv (eplocotepec ano 80 dlatplBEg, GUVOAIKA).
EntiBAcsPn S13AKTOPLKNG EpELVAG
— Purimprach Sangkaew (Oktwpplog 2014 — ArtpiAtog 2019)

PoAoc: AeUtepn EmBAEToOVoa. Mpwtog EmBAETwy: Prof. Leo Jago. Ogua: The role of ICT in
business events.

AOINMH AKAAHMAIKH EMNEIPIA

— Research Notes Editor, Journal of Qualitative Research in Tourism (QRT)
— MeéMog tou Editorial Board, Journal of Tourism Policy

—  Kpttnc ota mapakdtw dlebvr) emoTNUOVIKA TtePLodIkA: Annals of Tourism Research, Journal
of Sustainable Tourism, International Journal of Contemporary Hospitality Management,
Tourism Geographies, Journal of Hospitality and Tourism Research.

— Motomoinuévn A&loAoyntpla kat Epmepoyvwpwy tou EAAnvikoU 18pUpatog Epeuvag kat
TexvoAoyiacg (EAIAEK).

— Méelog Opyavwtikng Emtpormnig, Zuvedplo School of Hospitality and Tourism Management
Conference “Making an impact: Creating constructive conversations”, University of Surrey,
UK, 2016.

— Mélog Opyavwtikng Emtpomng, Zuvedplo “International Conference on Contemporary
Marketing Issues” (11" ICCMI), July 2023, Corfu, Greece.
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AOIMH ENATTEAMATIKH EMMEIPIA

05/2009 - 07/2009 Marketing Assistant, The Lift Creative Services, Birmingham, UK

MpakTtikn doknon, oTo TAA(CLO0 TOU PETATTUXIAKOU Ttpoypdupatog “MA in Creative and Media
Enterprises”.

02/2008 - 09/2008 Marketing Executive, KARIERA S.A., AGRva, EAAAda

Kupta Kabrkovra: MAPKETIVYK KAl TTWANCELG 0TNV EAANVIKA ayopd eUPECNC Epyaciag

AEZIOTHTEZ

Opwdovpeveg Nwooeg: EAAnvikd (MnTpLkn), AyyAikd (Aplota)
Xpnon H/Y: SPSS for Windows, Microsoft Office (Word, Excel, Powerpoint)

EvdiwadEpovta: Yoga, Noyotexvia, MoviEpvog Xopog kat @¢atpo, Ta&idia
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